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PART 1 (Importance of the manuscript) 

	
	Comments of the Reviewers
	Author’s Feedback 


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may 
be required for this part.
	This manuscript makes a significant contribution to the CSR-marketing literature by examining the multidimensional relationships among corporate social responsibility, brand image, and consumer patronage within the under-researched context of Nigeria's beverage industry. The study addresses a critical gap by moving beyond the typical financial-performance focus of CSR research in Nigeria to investigate the psychological and behavioral pathways through which CSR initiatives influence consumer behavior. The integration of Stakeholder Theory, Social Identity Theory, and Brand Equity Theory provides a robust theoretical foundation that advances understanding of CSR mechanisms in emerging market FMCG contexts. The empirical findings on partial mediation offer practical insights for brand managers seeking to optimize CSR investments for sustainable patronage outcomes, making this research valuable for both academic and practitioner audiences.
	



PART 2.1 (Objective Evaluation)

	
	Rating of the Reviewers
	Author’s Feedback (Revision of the Manuscript and Feedback of Authors are mandatory for Rating of 2 and 1)

	1. Is the title clear and appropriate for the study? 
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	2. Is the abstract of the article comprehensive? 
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	3. Are the keywords appropriate and useful?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	5
	

	4. Is the background information of the paper sufficient and well organized?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	5. Are the research objectives/hypotheses clearly stated?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	5
	

	6. Is the literature review relevant and up to date?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	3
	

	7. Is the research methodology appropriate for the study?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	8. Were ethical issues properly addressed (if applicable)?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	2
	

	9. Are the results presented clearly? 
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	10. Are tables and figures clear, relevant, and necessary?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable


	4
	

	11. Does the discussion relate findings to existing literature?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	12. Are the conclusions supported by the data?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	13. Are the limitations of the study discussed?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	14. Are the references relevant and sufficient (in number)?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor 
N/A = Not Applicable
	3
	

	15. Is the manuscript written in clear and understandable language?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor 
N/A = Not Applicable
	4
	



PART 2.2 (Subjective Evaluation)

	
	Reviewer’s comment

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Is the title of the article suitable?

If your answer is NO, please provide a brief, clear suggestion for improvement.

	YES. The title accurately reflects the study's focus on the triadic relationship among CSR, brand image, and consumer patronage in the Nigerian beverage industry. However, consider specifying "multidimensional" to better capture the comprehensive nature of the constructs examined.
	

	Is the abstract of the article comprehensive? 
s
If your answer is NO, please provide a brief, clear suggestion for improvement.

	YES with suggestions. The abstract effectively summarizes the research problem, methodology, and key findings. However, the following improvements are recommended: (1) Include the specific PLS-SEM model fit indices or key statistical values to strengthen methodological transparency; (2) Mention the specific CSR dimensions (environmental, community, ethical, employee welfare, philanthropic) in the abstract for completeness; (3) Clarify that the 396 respondents were from four Nigerian cities (Lagos, Abuja, Port Harcourt, Ibadan).
	

	Is the manuscript scientifically correct? 

If your answer is NO, please provide a brief, clear suggestion for improvement
.
	YES with reservations. Key concerns: (1) The research problem overstates the lack of evidence. It should focus on specific gaps: multidimensional CSR, mediation analysis, and the Nigerian beverage context. (2) Theoretical integration of Stakeholder, Social Identity, and Brand Equity theories needs explicit statements on how they work together, especially regarding partial mediation. (3) Clarify whether second-order constructs are reflective or formative (impacts PLS-SEM estimation). (4) Control variables (age, gender, education, income) are mentioned but their effects are not reported in the structural model.
	

	Are the references sufficient and recent? 
(YES or NO)

If your answer is NO, please provide clear suggestion for improvement.

	NO. More Nigerian-specific CSR literature should be included. Methodological and theoretical foundational works should be cited directly.
	

	Are there ethical issues in this manuscript?
(YES or NO)

(If yes, kindly please write down the ethical issues here in details)

	YES. (1) No mention of informed consent. (2) No IRB/ethics committee approval stated. (3) No data privacy/anonymity statement. These must be addressed.
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