
Review Form (Research)
	Journal Name:
	Journal of Global Economics, Management and Business Research

	Manuscript Number:
	Ms_JGEMBR_15281

	Title of the Manuscript: 
	AN RFM-SOM ADAPTIVE HYBRID FORECASTING AND INVENTORY OPTIMISATION FRAMEWORK FOR RETAIL SUPPLY CHAIN MANAGEMENT

	Type of the Article
	Research Article




PART 1 (Importance of the manuscript) 

	
	Comments of the Reviewers
	Author’s Feedback 


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may 
be required for this part.
	In the title "An RFM-SOM Adaptive Hybrid Forecasting and Inventory Optimisation Framework for Retail Supply Chain Management", RFM-SOM combines two well-known analytical techniques:

1. RFM (Recency, Frequency, Monetary)
RFM is a customer segmentation method used to classify customers based on their purchasing behavior.
Recency (R): How recently a customer made a purchase. 
Frequency (F): How often the customer makes purchases. 
Monetary (M): How much money the customer spends over a given period. 
The purpose of RFM analysis is to identify customer segments such as loyal customers, high-value customers, new customers, or customers at risk of churning.

2. SOM (Self-Organizing Map)
A Self-Organizing Map (SOM) is an unsupervised artificial neural network developed by Teuvo Kohonen.
It is used to:
Cluster similar data points. 
Visualize high-dimensional data in a two-dimensional map. 
Discover hidden patterns in customer or product data.
RFM-SOM is a hybrid customer segmentation approach in which:
RFM variables (Recency, Frequency, and Monetary value) are calculated for each customer. 
These RFM scores are used as inputs to a Self-Organizing Map. 
The SOM groups customers with similar purchasing behaviors into meaningful clusters. 
These customer clusters are then used to improve demand forecasting and inventory decisions.

Role in Retail Supply Chain Management

Within an adaptive forecasting and inventory optimization framework, RFM-SOM can help:

Forecast demand more accurately by customer segment.
Optimize inventory levels for different customer groups.
Reduce stockouts and excess inventory.
Improve service levels and customer satisfaction.
Increase inventory turnover and profitability.
	



PART 2.1 (Objective Evaluation)

	
	Rating of the Reviewers
	Author’s Feedback (Revision of the Manuscript and Feedback of Authors are mandatory for Rating of 2 and 1)

	1. Is the title clear and appropriate for the study? 
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	2. Is the abstract of the article comprehensive? 
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	5
	

	3. Are the keywords appropriate and useful?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	4. Is the background information of the paper sufficient and well organized?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	5. Are the research objectives/hypotheses clearly stated?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	6. Is the literature review relevant and up to date?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	5
	

	7. Is the research methodology appropriate for the study?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	8. Were ethical issues properly addressed (if applicable)?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	3
	

	9. Are the results presented clearly? 
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	10. Are tables and figures clear, relevant, and necessary?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable


	4
	

	11. Does the discussion relate findings to existing literature?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	12. Are the conclusions supported by the data?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	4
	

	13. Are the limitations of the study discussed?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor N/A = Not Applicable
	5
	

	14. Are the references relevant and sufficient (in number)?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor 
N/A = Not Applicable
	5
	

	15. Is the manuscript written in clear and understandable language?
Rating Scale: 
5 = Excellent 4 = Good 3 = Satisfactory 2 = Needs Improvement 1 = Poor 
N/A = Not Applicable
	5
	



PART 2.2 (Subjective Evaluation)

	
	Reviewer’s comment

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Is the title of the article suitable?

If your answer is NO, please provide a brief, clear suggestion for improvement.

	Yes
	

	Is the abstract of the article comprehensive? 
s
If your answer is NO, please provide a brief, clear suggestion for improvement.

	Yes
	

	Is the manuscript scientifically correct? 

If your answer is NO, please provide a brief, clear suggestion for improvement
.
	Yes
	

	Are the references sufficient and recent? 
(YES or NO)

If your answer is NO, please provide clear suggestion for improvement.

	Yes
	

	Are there ethical issues in this manuscript?
(YES or NO)

(If yes, kindly please write down the ethical issues here in details)

	No
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