Editor’s Comment:
The authors are requested to:
Carefully address all remaining comments provided by the reviewer who recommended Major Revision.
Strengthen the reporting of the ethical aspects of the study, including ethical approval and informed consent, if applicable.
Further update and enrich the literature review with recent studies relevant to CSR, brand image, and consumer patronage.
Ensure that the manuscript clearly demonstrates how each reviewer comment has been incorporated into the revised version.
Once the revised manuscript and a detailed point-by-point response are submitted, the manuscript may be reconsidered for publication.
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