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Integrating Sustainable Development Goals into Digital Marketing Strategies: An Empirical Evidence from India

ABSTRACT
[bookmark: _Hlk219908324]Background: In the era of digital revolution, companies are progressively aligning their marketing practices with the Sustainable Development Goals (SDGs) to promote responsible, inclusive, and sustainable growth. India, as a dynamic emerging economy with a rapidly expanding digital ecosystem, offers a vital platform for examining how sustainability values are incorporated into corporate communication strategies. 
Aim: This study examines how different industries and corporate sectors in India incorporate SDG objectives into their digital marketing initiatives and compares the intensity and effectiveness of such integration across sectors. 
Method: The study depends on secondary data sources, including official reports from NITI Aayog, UN SDG India Index, corporate sustainability reports, and digital marketing campaign documents.
Results: The analysis highlights that industries such as FMCG, banking, and e-commerce actively employ digital platforms to promote sustainability narratives related to environmental protection, responsible consumption, and social inclusion. In contrast, sectors such as agriculture and traditional manufacturing demonstrate moderate levels of integration, often limited by technological adaptation and strategic focus. 
Conclusion: The study emphasizes that digital marketing serves not merely as a promotional channel but as a transformative tool for advancing SDG awareness, strengthening stakeholder trust, and fostering sustainable development within India’s evolving business landscape.
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I. Introduction
Sustainability is an increasingly significant component of organizations across multiple industries. Sustainability emerges as a critical imperative for contemporary organizations in response to the escalating prominence of global environmental concerns. Within the realm of marketing, sustainability is delineated as a multifaceted process encompassing strategic planning, execution, and oversight of product development, pricing strategies, promotional endeavors, and distribution channels in alignment with the exigencies of clientele, corporate objectives, and environmental preservation (Kenneth, 2022; Boza et al., 2024). The Sustainable Development Goals, adopted by the United Nations in 2015, represent a comprehensive global framework including 17 goals aimed at eradicating poverty, ensuring environmental protection, and promoting inclusive economic development by 2030. These goals ranging from quality education and gender equality to responsible consumption and climate action serve as a guiding blueprint for governments, industries, and communities worldwide. In this background, digital marketing has evolved into a transformative instrument capable of accelerating the realization of SDGs through innovative communication, awareness generation, and stakeholder engagement. Digital marketing has certain advantages which can be used when promoting knowledge of SDGs in higher educational institutions. Internet marketing refers to the use of web-based promotion techniques and assets that are aimed at the communication of specific messages to target audience (Haeruddin et al., 2025). Due to its broad coverage and user participation characteristic, it is an appropriate tool for passing information and creating a discussion in the society (Alshaketheep et al., 2024).
In India, the intersection of digital marketing and sustainability has gathered substantial momentum, driven by the swift growth of internet penetration, mobile connectivity, and social media engagement. Companies are increasingly aligning their brand narratives with SDG priorities such as clean energy (Goal 7), decent work and economic growth (Goal 8), reduced inequalities (Goal 10), and responsible consumption and production (Goal 12). Digital platforms provide opportunities to amplify these initiatives, foster consumer participation, and enhance transparency. Hence, examining how Indian industries integrate SDG principles into digital marketing practices offers vital insights into the evolving dynamics of sustainable business communication.
In the modern global economy, digital marketing has emerged as a powerful medium for advancing sustainable development and corporate responsibility. The incorporation of the United Nations SDGs into digital marketing strategies enables companies to balance profitability with societal and environmental goals. In India, rapid digitalization across industries has transformed how organizations communicate sustainability values and engage with stakeholders. This study focuses on examining how various industries incorporate SDG principles into their digital marketing practices, comparing the intensity and effectiveness of such integration across sectors, and identifying the obstacles and prospects in executing sustainability-driven digital initiatives. By linking digital innovation with sustainability communication, Indian industries are redefining business strategies to achieve long-term economic, social, and environmental impact, reinforcing digital marketing’s role as a major catalyst for inclusive and responsible growth.
SDGs in the Indian Context
India, as a participant in the 2030 Agenda, has aligned its national development programs such as Digital India, Skill India, Swachh Bharat Mission, Make in India, and Atmanirbhar Bharat, with SDG priorities. The NITI Aayog functions as the central agency responsible for coordinating SDG implementation, monitoring progress through the SDG India Index, which assesses state-level performance. Significant advancement has been observed in areas like clean energy (Goal 7), infrastructure (Goal 9), and gender empowerment (Goal 5), though challenges persist in poverty reduction, climate action, and sustainable consumption.
The effective realization of SDGs in India requires active participation from the corporate sectors, policymakers, academia, and digital marketers. Integrating SDG narratives into digital marketing not only strengthens brand value and consumer trust but also fosters collective responsibility toward sustainable growth.
SDGs and Business Integration
Enterprises play a vital role in achieving SDGs through innovation, responsible production, inclusive employment, and sustainability-driven marketing. Many organizations integrate SDG principles into corporate social responsibility (CSR), green marketing, and digital campaigns to align profitability with societal impact. Digital technologies, particularly social media, artificial intelligence, and data analytics, are reshaping how organizations communicate sustainability, engage stakeholders, and promote ethical consumption.
II. Objectives of the Study
The specific objectives of the study are as under;
i. To examine the relationship between India’s progress on SDGs and the development of its digital marketing sector.
ii. To analyze India’s businesses, integrate Sustainable Development Goals (SDGs) into their digital marketing approaches for promoting sustainable development.
iii. To examine how various industries and corporate sectors in India integrate Sustainable Development Goals (SDGs) into their digital marketing strategies; and,
iv. To suggest strategies for strengthening Sustainable Development Goals with digital marketing linkages in India.
III. Research Design
The study depends on secondary data sources, including official reports from NITI Aayog, UN SDG India Index, corporate sustainability reports, and digital marketing campaign documents. The analysis focuses on identifying and comparing how various Indian industries align their digital marketing practices with SDGs.
· Review of Literature
Singh, S., & Pandey, L. (2023)1 explores the influence of SDGs on sustainable marketing practices within Indian businesses. The study identifies SDGs 2, 3, 5, 6, 7, and 10 as areas requiring immediate attention in India. It emphasises the incorporation of sustainability into marketing strategies, highlighting challenges such as defining indicators, financing SDGs, and measuring progress. The authors propose that businesses align their marketing strategies with the SDGs to enhance their international positioning and contribute to sustainable development. This conceptual study serves as a foundation for future research and applications in sustainable marketing.
Surjani and Dangi (2023)2 explore how advertising acts as a strategic instrument for promoting SDGs by businesses in emerging economies like India. The authors argue that advertising can move beyond persuasion and sales generation to influence social consciousness, environmental awareness, and sustainable consumer behavior. They analyze case studies of Indian brands that align advertising messages with SDG themes such as gender equality, clean energy, and responsible consumption. The study finds that purpose-driven campaigns enhance brand loyalty, stakeholder trust, and long-term corporate reputation. It concludes that integrating SDG narratives in advertising not only contributes to sustainability objectives but also strengthens firms’ competitive positioning in a socially conscious market.
Nambiar, J. P. (2025)3 highlights how digital marketing serves as a transformative force for attaining the United Nations SDGs. The study emphasizes the role of technology-driven marketing tools—such as social media analytics, influencer campaigns, and digital storytelling—in promoting sustainable behaviors and brand responsibility. It concludes that aligning digital strategies with SDGs enhances corporate image, consumer trust, and stakeholder engagement while driving long-term economic and social value.
Singh, P., & Singh, S. (2024)4 examine the ways in which social media platforms like Facebook, Instagram, Twitter, and WhatsApp are being used in India to promote awareness and engagement around the SDGs. The literature emphases on user engagement metrics, content strategies, and the importance of youth in awareness campaigns. It highlights that social media is a potent tool for amplifying messages related to sustainability, but effectiveness depends on authenticity, consistency, and adaptation to local socio-cultural contexts. The authors also identify gaps such as lack of measurement of long-term behavioural change and unequal access across regions.
IV. Sustainable Development Goals (SDGs) – Key Targets and Relevance to Business and Digital Marketing
The goals provide a global framework for achieving inclusive and sustainable growth. For businesses and digital marketing, SDGs offer opportunities to align strategies with social, environmental, and economic objectives, enabling organizations to promote responsible practices, enhance brand value, and contribute meaningfully towards achieving sustainable development through digital engagement.








Table: 1 SDGs - Key Targets and Relevance to Business and Digital Marketing
	SDG No.
	Goal
	Key Targets (Summarized)
	Relevance to Business and Digital Marketing

	1
	No Poverty
	Eradicate extreme poverty for all; Ensure equal access to resources and services.
	Businesses can promote inclusive employment, financial inclusion, and social welfare through CSR campaigns and digital awareness drives.

	2
	Zero Hunger
	Eradicate hunger, ensure food security, and foster sustainable agricultural practices.
	Agribusinesses and food brands can use digital storytelling and campaigns to promote nutrition and sustainable sourcing.

	3
	Good Health and Well-being
	Ensure healthy lives, universal healthcare access, and mental health awareness.
	Health brands use social media to promote wellness campaigns, preventive health, and SDG-driven public health initiatives.

	4
	Quality Education
	Ensure inclusive, equitable education and lifelong learning opportunities.
	EdTech firms and corporates can conduct online literacy programs and e-learning awareness through digital platforms.

	5
	Gender Equality
	Eliminate gender-based discrimination and promote women’s empowerment.
	Brands use digital marketing to highlight women’s achievements, promote gender-inclusive workplaces, and campaign for equality.

	6
	Clean Water and Sanitation
	Ensure sustainable water management and sanitation for all.
	Companies can run digital advocacy campaigns on water conservation and responsible manufacturing practices.

	7
	Affordable and Clean Energy
	Ensure access to sustainable, modern, and clean energy.
	Energy firms and startups use online platforms to market renewable energy solutions and raise awareness about clean energy adoption.

	8
	Decent Work and Economic Growth
	Promote inclusive economic growth, employment, and entrepreneurship.
	Digital platforms can foster entrepreneurship and promote ethical labor practices through corporate campaigns.

	9
	Industry, Innovation and Infrastructure
	Develop resilient infrastructure, sustainable industrialization, and innovation.
	Businesses leverage digital marketing to highlight innovation, R&D, and eco-friendly industrial solutions.

	10
	Reduced Inequalities
	Reduce income and opportunity inequality within and among countries.
	Companies showcase inclusive hiring, accessibility initiatives, and social equality programs through digital engagement.

	11
	Sustainable Cities and Communities
	Promote inclusive, safe, and sustainable urbanization.
	Real estate and construction sectors use digital outreach to promote green buildings and eco-urban initiatives.

	12
	Responsible Consumption and Production
	Promote resource efficiency and reduce waste generation.
	Green marketing promotes recycling, circular economy practices, and eco-friendly products through digital media.

	13
	Climate Action
	Combat climate change and reduce its impacts.
	Brands align digital campaigns with climate awareness days and sustainability pledges to influence behavior change.

	14
	Life Below Water
	Conserve oceans, seas, and marine resources.
	Businesses highlight ocean cleanup efforts and sustainable seafood sourcing in online branding.

	15
	Life on Land
	Protect ecosystems, forests, and biodiversity.
	Brands market eco-tourism, afforestation drives, and biodiversity-friendly products via digital storytelling.

	16
	Peace, Justice and Strong Institutions
	Promote peace, justice, transparency, and accountability.
	Organizations build public trust by communicating ethics, governance, and anti-corruption initiatives online.

	17
	Partnerships for the Goals
	Strengthen implementation through global, regional, and multi-stakeholder partnerships.
	Digital platforms foster collaborations among governments, NGOs, and private sectors to promote joint sustainability actions.


Source: United Nations Development Programme (UNDP) – SDGs, NITI Aayog, India – SDG India Index Reports 

Table 2: Inda- SDG Progress and Digital Access (2025)
	Indicator
	Value (2025)
	Explanation

	SDG Global Rank (out of 167)
	99
	India ranks 99th globally among 167 countries in terms of SDG performance. This ranking positions India in the mid-range globally, highlighting both achievements and challenges in meeting the 2030 Plan for Sustainable Development.

	Internet Penetration (% of population)
	55.3 % (806 million users)
	Over half of India’s population now uses the internet, indicating remarkable growth in digital connectivity. This penetration supports e-governance, online education, e-commerce, and digital financial services.

	Social Media Penetration
	33.7 % (491 million users)
	Approximately one-third of India’s population actively uses social media platforms. This widespread usage indicates the increasing influence of social media in shaping public opinion, marketing strategies, and consumer behavior.

	Digital Marketing Market Size
	USD 5.15 billion
	India’s digital marketing industry has grown substantially, with an estimated market size of USD 5.15 billion in 2024, driven by growing internet and social media adoption, e-commerce growth, and mobile marketing.

	Digital Ad Share in Total Ad Spend
	41%
	Digital advertising accounts for 41% of the total advertising expenditure in India, reflecting a shift from traditional media (print, radio, TV) to digital platforms due to better targeting, engagement, and measurement capabilities.


Source: Consolidated from UN SDG Report 2025, UN SDG Index, Datareportal 2025, Meltwater2025, Expert Market Research 2024, and Ipsos 2024.
V. Indian Companies Linking SDGs with Digital Marketing

Many Indian firms are progressively realigning their digital marketing strategies with the SDGs. Through campaigns promoting environmental awareness, gender equality, responsible consumption, and social inclusion, businesses such as Tata, Infosys, ITC, and HUL leverage digital platforms to communicate sustainability initiatives, engage consumers, and strengthen their corporate social responsibility impact.
Table: 3 Indian Companies Linking SDGs with Digital Marketing
	Company
	SDGs Addressed
	Digital Campaign Example
	Outcome / Impact

	Tata Power
	SDG 7, 13
	“Switch to Green Energy” social media drive
	Promoted renewable energy adoption among urban users

	ITC Limited
	SDG 12, 13
	“Well-being Out of Waste” campaign
	Raised awareness on waste recycling and circular economy

	Infosys
	SDG 9, 13
	“Carbon Neutral by 2030” digital storytelling campaign
	Strengthened corporate ESG image and investor confidence

	Hindustan Unilever (HUL)
	SDG 5, 12
	“Dirt is Good” & “Project Shakti” digital initiatives
	Empowered women entrepreneurs, promoted responsible consumption

	Tata Tea (Jaago Re)
	SDG 5, 16
	“Jaago Re – Social Awakening” campaign
	Stimulated civic engagement and voter awareness

	Mahindra Group
	SDG 9, 13
	“Rise for Good” digital series
	Highlighted corporate sustainability, renewable mobility

	Reliance Industries (Jio)
	SDG 9, 8
	“Digital India Empowerment” campaigns
	Expanded digital inclusion and connectivity in rural areas

	Godrej Group
	SDG 13, 15
	“Good & Green” digital sustainability communication
	Promoted eco-friendly products and sustainable packaging

	Wipro
	SDG 4, 9
	“Digital Learning and Sustainability” campaigns
	Focused on digital education and tech-for-good initiatives

	Adani Green Energy Ltd.
	SDG 7, 13
	Online campaigns on renewable power projects
	Increased investor and stakeholder awareness

	Nestlé India
	SDG 3, 12
	“#HealthyLives” and “#PlasticNeutrality” digital drives
	Enhanced sustainable product perception

	Maruti Suzuki
	SDG 9, 13
	“Drive Towards Greener Future”
	Raised awareness on hybrid/electric mobility

	Dabur India
	SDG 3, 12
	“#NatureInspired” campaign
	Advocated for natural and eco-friendly products

	HDFC Bank
	SDG 8, 10
	“#Parivartan” digital CSR initiative
	Showcased inclusive financial and sustainability projects

	Biocon Ltd.
	SDG 3, 9
	“Healthcare for All” online campaigns
	Highlighted affordable healthcare and biotech innovation

	Zomato
	SDG 12, 2
	“Feeding India” digital awareness drive
	Mobilized support for zero hunger and food waste reduction

	Nykaa
	SDG 5, 12
	“#NykaaCares” and eco-beauty awareness
	Promoted responsible consumption among youth

	Flipkart
	SDG 8, 12, 13
	“#FlipkartGreen” initiative
	Promoted sustainable products and eco-conscious logistics

	Amazon India
	SDG 12, 13
	“Climate Pledge Friendly” digital campaign
	Increased visibility of sustainable products online

	Paytm
	SDG 9, 8
	“Digital India Movement”
	Strengthened financial inclusion awareness


Source: Compiled from company sustainability reports, official corporate websites, Business Responsibility and Sustainability Reports (BRSR), and NITI Aayog’s SDG India Index (2020–2024).
From the above Table 3 it is observed that Indian corporates have increasingly aligned their digital marketing initiatives with the United Nations’ Sustainable Development Goals (SDGs). Tata Power emphasises renewable energy (SDG 7, 13) through its “Switch to Green Energy” campaign, fostering consumer awareness on clean power adoption. ITC Limited’s “Well-being Out of Waste” reflects circular economy principles (SDG 12, 13). Infosys, with its “Carbon Neutral by 2030” digital narrative, reinforces innovation-driven sustainability (SDG 9, 13). Hindustan Unilever’s “Project Shakti” integrates women empowerment and responsible consumption (SDG 5, 12). Tata Tea’s “Jaago Re” promotes civic participation and social responsibility (SDG 5, 16). Mahindra Group’s “Rise for Good” showcases renewable mobility (SDG 9, 13). Reliance Industries’ (Jio) digital empowerment efforts strengthen rural inclusion (SDG 9, 8). Godrej Group’s “Good & Green” campaign highlights sustainable production (SDG 13, 15), while Wipro focuses on digital learning (SDG 4, 9). Adani Green Energy enhances renewable energy visibility (SDG 7, 13). Nestlé India and Dabur India advocate health and eco-friendly consumption (SDG 3, 12). Maruti Suzuki markets hybrid mobility (SDG 9, 13). HDFC Bank’s “Parivartan” drives financial inclusion (SDG 8, 10). Biocon promotes affordable healthcare (SDG 3, 9), and Zomato’s “Feeding India” reduces hunger and waste (SDG 2, 12). Nykaa, Flipkart, and Amazon India promote sustainable and ethical consumption (SDG 5, 12, 13). Finally, Paytm’s “Digital India Movement” enhances financial literacy and inclusion (SDG 9, 8).
VI. Sectoral Analysis of SDG Integration in Indian Digital Marketing
A sectoral analysis of SDG integration in Indian digital marketing reveals that industries such as information technology, fast-moving consumer goods (FMCG), banking, and e-commerce actively embed sustainability into their digital campaigns. These sectors utilize online platforms to promote eco-friendly products, financial inclusion, and social welfare, aligning brand communication with national and global SDG priorities.
Table: 4: Sectoral Analysis of SDG Integration in Indian Digital Marketing
	Industry
	Prominent SDG Themes
	Examples / Firms
	Level of Integration
	Mode of Digital Promotion

	FMCG
	SDG 12, 13
	HUL, ITC, Godrej, Dabur
	High
	Social media storytelling, YouTube CSR films

	Technology & IT
	SDG 4, 9, 13
	Infosys, Wipro, TCS, Tech Mahindra
	High
	Web-based sustainability reports, LinkedIn CSR blogs

	Energy & Utilities
	SDG 7, 13
	Tata Power, Adani Green, NTPC
	Moderate
	Digital awareness videos, online campaigns

	Automotive
	SDG 9, 13
	Tata Motors, Mahindra, Maruti Suzuki
	Moderate
	Electric vehicle online campaigns, influencer promotions

	Fashion & Retail
	SDG 12, 5
	FabIndia, Raymond, Nykaa, H&M India
	Moderate
	Instagram campaigns promoting sustainable fashion

	Banking & Financial Services
	SDG 8, 10
	HDFC Bank, State Bank of India (SBI),ICICI Bank and Paytm
	Moderate
	Digital inclusion and rural finance awareness

	E-commerce
	SDG 12, 13
	Flipkart, Amazon India
	Moderate–High
	Product sustainability labelling online

	Healthcare & Pharma
	SDG 3, 9
	Biocon, Apollo Hospitals
	Moderate
	Digital health campaigns and mobile health apps

	Education & EdTech
	SDG 4
	Byju’s, Vedantu
	High
	Online education and SDG learning programs

	Hospitality & Tourism
	SDG 8, 12
	Indian Hotels (Taj), OYO
	Low–Moderate
	Eco-tourism and responsible travel promotion

	Agriculture & AgriTech
	SDG 2, 12
	ITC e-Choupal, DeHaat
	Moderate
	Digital farmer awareness programs

	Media & Entertainment
	SDG 5, 16
	Zee Media, NDTV Greenathon
	Moderate
	Public awareness through YouTube and OTT content

	Telecom
	SDG 9, 17
	Jio, Airtel, BSNL
	High
	Digital connectivity for sustainable development messaging

	Real Estate
	SDG 11, 13
	Godrej Properties, Tata Housing
	Low–Moderate
	Online promotion of green building projects


Source: Compiled from industry reports, NITI Aayog’s SDG India Index, sectoral sustainability disclosures, and official websites of respective industry associations (2020–2024).
In Table 4, sectoral analysis highlights that SDG integration in digital marketing varies across industries in India, reflecting their operational priorities and sustainability focus. The energy and infrastructure sectors prominently align with SDG 7 (Affordable and Clean Energy) and SDG 13 (Climate Action), using digital platforms to promote renewable energy and green technologies. The FMCG and retail sectors emphasize SDG 12 (Responsible Consumption and Production) and SDG 5 (Gender Equality), leveraging campaigns that encourage sustainable consumption and women's empowerment. Information technology and telecom companies integrate SDG 9 (Industry, Innovation, and Infrastructure) and SDG 8 (Decent Work and Economic Growth) through digital inclusion and innovation-driven branding. The banking and financial sector focuses on SDG 8 and SDG 10 (Reduced Inequalities), promoting financial literacy and inclusive growth via digital outreach. Meanwhile, the healthcare and pharmaceutical sectors align with SDG 3 (Good Health and Well-being) and SDG 9, using digital storytelling to spread awareness about accessible healthcare. Overall, the analysis indicates that Indian industries increasingly recognize digital marketing as a strategic enabler of SDG achievement and corporate sustainability communication.

VII. Findings and Suggestions
The following are the key findings and Suggestions of the study:
· Most leading Indian companies have integrated multiple SDGs within their digital marketing approaches, particularly SDG 12 (Responsible Consumption and Production) and SDG 13 (Climate Action).
· Companies use social media initiatives, influencer collaborations, and digital storytelling to communicate sustainability goals effectively.
· FMCG, energy, and technology sectors are the top performers in linking sustainability with brand promotion.
· Digital campaigns such as “Project Shakti,” “Switch to Green Energy,” and “Flipkart Green” have strengthened brand reputation and public awareness.
· SDG integration in digital marketing contributes not only to social and environmental objectives but also to enhanced consumer engagement and corporate image.
· Energy and infrastructure sectors focus on clean energy (SDG 7) and climate action (SDG 13) through renewable energy campaigns.
· FMCG and retail sectors emphasize responsible production (SDG 12) and gender equality (SDG 5) via eco-friendly and empowerment-driven promotions.
· IT and telecom industries highlight innovation (SDG 9) and economic growth (SDG 8) through digital inclusion initiatives.
· Banking and financial services integrate financial inclusion (SDG 8, SDG 10) in digital outreach programs.
· Suggestions
· Use social media campaigns to raise awareness about India’s SDG initiatives, educating citizens on sustainability and inclusive growth.
· Leverage influencer marketing to promote responsible consumption, renewable energy, gender equality, and climate action messages.
· Utilize data analytics and AI to target digital campaigns effectively, ensuring SDG messaging reaches relevant demographic groups.
· Develop interactive digital content like videos, infographics, quizzes, webinars—to engage audiences on SDG-related behaviors.
· Promote corporate adoption of SDGs through digital storytelling, highlighting CSR initiatives and sustainable business practices.
· Encourage citizen participation in SDG campaigns via mobile apps, gamification, challenges, and user-generated content.
· Integrate SDG messaging into e-commerce, online advertising, and brand campaigns to promote sustainable products and practices.
· Run localized digital campaigns in regional languages to ensure awareness and action across rural and semi-urban India.
· Track campaign performance using KPIs like engagement, reach, and behavioural change to optimize SDG-focused digital strategies.
· Foster public-private partnerships through online platforms to share knowledge, fund initiatives, and amplify SDG impact.
VIII. Conclusion
[bookmark: _Hlk219908310] The research finds that the integration of Sustainable Development Goals (SDGs) into digital marketing strategies in India has evolved from a peripheral activity to a core component of corporate communication and branding. Companies across diverse sectors, including energy, FMCG, information technology, and e-commerce, increasingly align their digital campaigns with global sustainability priorities such as clean energy, responsible consumption, gender equality, and climate action. This alignment not only strengthens brand credibility and consumer trust but also supports India’s national sustainability commitments. The findings highlight that industries like FMCG, IT, and renewable energy demonstrate stronger SDG integration compared to conventional manufacturing sectors. Moreover, digital marketing has evolved into a powerful enabler of awareness and behavioural change towards sustainability. The study underscores the growing synergy between corporate responsibility and digital innovation, emphasizing the potential of digital platforms in accelerating India’s progress toward achieving the SDGs by 2030.
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