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	PART  1: Comments



	
	
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	1. This manuscript is important for the scientific community as it bridges the growing gap between sustainable development discourse and digital marketing scholarship. 
2. By empirically examining how Sustainable Development Goals (SDGs) are integrated into digital marketing strategies within the Indian context, the study contributes new evidence from an emerging economy, which remains underrepresented in existing literature. 

3. The findings enhance theoretical understanding of sustainability-driven marketing practices and offer a framework for aligning digital marketing strategies with global development objectives. 

4. Additionally, the study provides a foundation for future interdisciplinary research at the intersection of marketing, sustainability, and development studies.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title is suitable and publishable in its current form.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Yes, it must be cover:-

1.
Purpose

2.
Methodology

3.
Empirical Theoretical Results

4.
Policy and Implication 

5.
Keywords
	

	Is the manuscript scientifically, correct? Please write here.
	1. The manuscript is scientifically correct as it is grounded in established theoretical frameworks of sustainable development and digital marketing. 
2. It employs appropriate empirical methods to examine the integration of Sustainable Development Goals (SDGs) into digital marketing strategies within the Indian context. 
3. The data collection, analysis, and interpretation are conducted systematically and in accordance with standard scientific and ethical research practices. 
4. The conclusions are logically derived from the empirical evidence and contribute meaningfully to existing literature on sustainability-oriented marketing.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes, it was found and but the reference citation will be followed by APA Style and don’t give into numbering.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, it was good.
	

	Optional/General comments


	1. The Article will be written to Times New Roman and line space 1.5.
2. The Research Gap should be added after the Review of Literature.
3. The Objective of the Study and Hypothesis should be added after the Research Gap.
4. The Policy and Implications should be added after Result and Discussion. 

5. The Major Findings should be added after Policy and Implications.
6. The Suggestions should be added before Conclusion.
7. The Scope for further research added after the Conclusion. 
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	Reviewer’s comment
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in detail)

1. This manuscript does not involve any ethical issues, as the study is based on empirical data collected in accordance with accepted academic and research ethics. 
2. Participation of respondents, where applicable, was voluntary and informed, and confidentiality and anonymity were duly maintained. 
3. The research does not involve human or animal experimentation, sensitive personal data, or any form of ethical misconduct. 
4. All sources of information have been properly acknowledged, and the study adheres to ethical standards of scholarly research.
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