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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript is important for the scientific community as it extends the Theory of Planned Behavior by empirically integrating social media marketing and green product knowledge within the context of green beauty consumption. It provides clear evidence of the knowledge–action gap, demonstrating that increased awareness and information alone do not directly translate into purchase intention, thereby refining existing assumptions in green consumer behavior research. By highlighting the dominant roles of attitude and perceived behavioral control over subjective norms, the study offers nuanced theoretical insights into sustainable consumption decisions for personal-use products. Moreover, the findings contribute context-specific evidence from an emerging market, enriching the global green marketing literature and offering a robust foundation for future theory development and comparative studies.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the current title is largely suitable and scientifically sound. It clearly reflects the core constructs (social media marketing, green product knowledge, green cosmetics, purchase intention) and the theoretical foundation (Theory of Planned Behavior).
However, it is slightly lengthy and can be made more concise and sharper to improve readability and journal appeal, especially for Scopus/SSCI-indexed journals.

Examining Green Cosmetic Purchase Intention through Social Media Marketing and Green Product Knowledge: A Theory of Planned Behavior Approach
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Yes, the abstract is largely comprehensive, well-structured, and appropriate for an academic journal.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically sound and methodologically correct. The study is grounded in a well-established theoretical framework, the Theory of Planned Behavior, and the conceptual model, hypotheses, and variables are logically derived from prior literature. The use of validated measurement scales, appropriate reliability and validity testing through CFA, and the application of Structural Equation Modeling provide methodological rigor and support the credibility of the findings.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	References are sufficient
	

	Is the language/English quality of the article suitable for scholarly communications?


	
Yes, the language and English quality of the article are generally suitable for scholarly communication. The manuscript uses appropriate academic tone, discipline-specific terminology, and clear sentence structures that effectively convey the theoretical background, methodology, and findings.
	

	Optional/General comments


	No such comments
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	Are there ethical issues in this manuscript? 
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