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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This studyprovides valuable empirical This study provides valuable empirical evidence on the application of brand differentiation and positioning theories within the competitive brewery industry of an emerging market (Nigeria). By quantifying the impact of these strategies (44.2% and 61.5%), it offers measurable insights for both academics and practitioners. The research bridges a gap in literature concerning sector-specific brand strategy in Fast-Moving Consumer Goods (FMCG) within developing economies, making it a relevant contribution to the fields of strategic marketing and brand management.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	 The title is suitable it clearly and  accurately conveys the study's core focus (brand differentiation), its strategic objective (achieving competitive advantage), and its methodological approach (case study evidence from International Brewery PLC). No alternative title is suggested.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is comprehensive but could be improved. It should include a brief reference to the main theoretical frameworks used (such as the origins of globalization theory and Kano's model) to provide better context. The apparent discrepancy in the reported sample size (250 in the abstract versus 207 in the results) needs clarification. Furthermore, adding a brief note about the study's main limitation (such as data being restricted to employees) and a clearer concluding recommendation would enhance the study.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically sound in its core design and analysis. However, a major inconsistency undermines its methodological rigor: the sample size is reported as 250 in the abstract, calculated as 15 in the methodology section, and results are presented for 207 respondents. This critical discrepancy must be resolved and transparently explained. Furthermore, the application of the Freund & Williams formula and the transition to the final sample require clearer documentation. The theoretical frameworks, while listed, are not sufficiently integrated into the analysis and discussion of the findings. 
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are argely sufficient and include foundational works. To enhance contemporaneity, incorporating more recent literature (post-2020) on brand strategy in dynamic and digital markets is recommended. Suggested additions for contextual depth include:

Ngo, L. V., & O'Cass, A. (2021). The role of brand differentiation in driving brand performance in emerging markets. Journal of Business Research.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language quality is generally suitable for scholarly communication. However, the manuscript requires thorough proofreading to correct minor grammatical errors, ensure consistent tense usage, and improve sentence flow in a few sections.
	

	Optional/General comments


	1- The discussion effectively links results to theory but could more explicitly address study limitations or contrasting evidence.

2- Reommendations are practical; structuring them as short-term vs. Long-term initiatives could add strategic value.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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