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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript is valuable to the scientific community because it connects two critical sides of the retail story: how consumer habits are shifting and how traditional retailers in emerging economies are struggling to adapt. Unlike many studies that focus solely on Western markets or pure e-commerce, this research provides unique insights into the "hybrid" reality of India, where modern digital platforms and traditional stores must coexist. By testing established theories like TAM and TOE in Tier II and III cities, the study highlights the specific challenges of the digital divide that lower-income populations and small shop owners face. Ultimately, these findings offer practical guidance for policymakers and researchers looking to support inclusive digital growth in developing nations.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is only partially suitable.
I would suggest something like “E-Commerce Disruption in India: A Comparative Study of Consumer Habits and Traditional Retailer Adaptation”
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The research methodology, findings and contributions should be elaborated. 
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is not fully scientifically correct. While the theoretical framework (TAM, TPB, TOE) is logically sound, there are specific factual and methodological errors that compromise its scientific validity.
-In the Introduction, the manuscript states: "There are more than 900 million internet users in China ???... (IBEF, 2023)". 

-The study generalizes findings to "India’s urban and semi-urban areas" based on a sample of only 150 consumers.

-Channel, age, and income are explained as the "main factors" affecting satisfaction while R2 is only 0.1785 which is too low to be called main factors.
-the reported percentage sales changes should be statistically tested using ANOVA for example.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are mostly sufficient and recent, but they suffer from formatting errors (duplicates) and a slight lack of academic depth regarding the specific context of Indian "kirana" digitization.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The English quality is acceptable for peer review but requires professional copy-editing before publication.
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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in detail)

No
	


Reviewer details:

Akaraphun Ratasuk, Panyapiwat Institute of Management, Thailand

