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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	It provides empirical evidence on how collective trademarks influence consumer perceptions and purchasing behavior for regional specialty products in Vietnam. It’s findings contribute a case-based foundation for comparative and cross-country analyses of collective trademarks and specialty food markets.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is somewhat broad and report-like. Titles are expected to be sharper highlighting the research focus or method.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract feels more like an executive summary than a scientific abstract. It’s too descriptive and lack numeric results.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, It is.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are sufficient however it mostly contains local, provincial and government reports. Integration of international scholarly works are lacking.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes.
	

	Optional/General comments


	1. Literature review is weak and fragmented, no coherent theoretical framework mentioned.
2. No inferential Statistics used and unclear sampling method. Only excel is simplistic for a scientific study, should use SPSS, STATA or SmartPls for SEM.
3. No real comparison with international specialty product branding. Without comparative context discussion feels narrow.

4. Need major revisions on methodology and analysis.
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	Reviewer’s comment
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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