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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript holds significant importance for the scientific community as it explores the role of collective branding in enhancing the value, quality, and competitiveness of local specialty products. By focusing on Ha Long shrimp floss, it provides practical insights into intellectual property rights, consumer trust, and sustainable economic development
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title is suitable as it clearly reflects the study’s focus on collective branding to enhance the quality and value of Ha Long shrimp floss products in Quang Ninh. Alternatively, a more concise title could be: “Collective Branding for Ha Long Shrimp Floss: Enhancing Quality and Market Value.”
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is comprehensive and effectively highlights the study’s objectives, methods, and key findings. However, it could be improved by:

· Adding a brief mention of the research methodology (survey details) for clarity.

· Stating key consumer perception scores to strengthen results.

· Summarizing practical implications for producers, policymakers, and consumers.

· Removing minor repetitions about consumer trust.


	

	Is the manuscript scientifically, correct? Please write here.
	yes
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	yes
	

	Is the language/English quality of the article suitable for scholarly communications?


	yes
	

	Optional/General comments


	· Clearly mention the research methodology (survey of 200 consumers, locations).

· Include key statistical findings or scores to make results more precise.

· Reduce repetition about consumer trust and brand awareness.

· Add practical implications for producers, policymakers, and consumers.

· Ensure concise phrasing to improve readability.
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	Reviewer’s comment
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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