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Abstract
This study examines how Nigerians' acceptance of FinTech services is impacted by perceived risks, particularly their fear of bankruptcy and internet fraud.  It investigates how trust functions as a mediator in the connection between FinTech uptake and risk perception. 50 Nigerian consumers participated in a poll that looked at their plans to use or continue using FinTech banking services, their worries about financial loss, and their level of faith in the security of digital platforms. With 72% of respondents expressing concerns about financial loss due to bankruptcy and 62% worried about online fraud, the results show that consumers' opinions toward FinTech services are significantly impacted by their fear of bankruptcy and online scams. Just 40% of respondents said they were confident in the security procedures of FinTech institutions, indicating a low level of trust in the security of FinTech services. FinTech services were more likely to be adopted and used by people who had faith in the platforms' security. The study comes to the conclusion that improving the uptake of FinTech services in Nigeria requires resolving consumer concerns through strong security measures, open communication, and more stringent regulatory monitoring. The results help to clarify how customers behave when using digital banking and provide practical suggestions for FinTech companies and legislators.
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Introduction 
Background
Nigeria's financial services industry has seen significant change in recent years due to the emergence of Financial Technology (FinTech) banks. Customers now have easier access, more convenience, and less fees than with traditional banks because to these technologies, which have completely changed the banking experience. However, especially in developing nations like Nigeria, the growing dependence on digital financial networks has sparked serious worries about security, dependability, and possible hazards. Among the main concerns that customers identify with FinTech banking are online frauds and bankruptcy fears.
These risks represent a major obstacle to the adoption of FinTech services in Nigeria, a nation that struggles with uneven banking infrastructure and low consumer trust in formal financial systems (Okoh et al., 2025). The reception of these new financial services is eventually impacted by scepticism about their security and dependability stemming from the risk of financial losses from possible bankruptcies or scams. Businesses and regulators in the Nigerian financial ecosystem must comprehend how consumer perceptions of risk impact FinTech adoption, as these views are strongly tied to consumers' trust in financial services.
Statement of the Problem
Despite the many benefits that FinTech banking services provide, such as improved access to financial services, reduced prices, and more convenient banking options, their adoption in Nigeria has been sluggish (Majid et al., 2022). Consumer perception of risk, which includes worries about being a victim of online scams as well as the fear of suffering financial loss as a result of bankruptcy, is a major obstacle to adoption.
Even if FinTech services are becoming more and more popular globally, these hazards still exist in Nigerian society, where fraud and financial instability are common worries. The purpose of this study is to investigate how these anxieties influence Nigerian consumers' attitudes towards FinTech banks. The study will provide important insights into the variables affecting the adoption of FinTech platforms by assessing the degree of faith Nigerian consumers have in the security and dependability of these services.
Research Objectives
The primary objectives of this study are:
· To examine how fear of bankruptcy and online scams influence consumer perception of FinTech banks in Nigeria.
· To assess the level of trust Nigerian consumers have in the safety and reliability of FinTech banking services.
· To evaluate how perceived risks affect the adoption and continued usage of FinTech banks in Nigeria.
Research Questions
This study seeks to answer the following research questions:
· How does fear of bankruptcy and financial scams shape consumer perception of FinTech banks in Nigeria?
· To what extent do Nigerian consumers trust the security and reliability of FinTech banking services?
· How does perceived risks influence the adoption and long-term use of FinTech banks in Nigeria?
Significance of the Study
Because it will offer a more thorough understanding of the elements influencing Nigerian consumers' attitudes towards FinTech banks, this study is important. Policymakers and FinTech companies alike must comprehend how risk perception affects the uptake of digital financial services.
This study will draw attention to the difficulties FinTech banks encounter in winning over customers and the significance of mitigating perceived risks in their service provisions. By comprehending consumer anxieties about online fraud and bankruptcy, FinTech businesses may create plans to allay these worries, build client confidence, and boost their offerings.
This study will help policymakers understand how regulatory frameworks contribute to a safe and dependable FinTech ecosystem. Regulators may boost the uptake of digital banking services and support the expansion of Nigeria's digital economy by allaying concerns about financial instability and online frauds.
Scope of the Study
Nigerian consumers that use or are thinking about adopting FinTech banking services will be the main focus of this study. It will evaluate their risk perceptions, particularly with relation to their fear of online fraud and bankruptcy, and investigate how these beliefs influence their choices to use and stick with FinTech banks. The study will also examine how Nigerian users see the security and dependability of FinTech services.
Nigeria will serve as the study's geographic focus because of the notable increase in the use of digital banking, mobile money, and other FinTech services there. Because technology and FinTech services are more widely available in urban areas, the study will concentrate on these areas.
Definition of Key Terms
FinTech Banks: These are financial organizations that offer banking services by utilizing technology. Without requiring conventional physical branches, they usually provide digital payment methods, loans, insurance, and investment options via websites or mobile apps (Ogbonna et al., 2024).
Fear of Bankruptcy: The concern that money or assets invested in a financial institution may be lost if it fails (Atkinson, 2024).
Online Scams: Online scams are fraudulent actions carried out through the internet that aim to steal financial and personal information from people and organizations. They frequently include phishing attacks, phony websites, and other dishonest tactics (Jais et al., 2024).
Risk Perception: The personal assessment people make regarding the likelihood and seriousness of a risk materializing. Consumer concerns about the security, dependability, and possibility of financial loss through digital banking platforms are referred to in the context of FinTech banks (Siegrist & Arvai, 2020).
Trust: When it comes to financial services, trust is the conviction that a financial institution will operate in the best interests of its customers and offer dependable, secure services (Devlin et al., 2025).
The study's primary goals, inquiries, and importance regarding Nigerians' concern of scams and bankruptcy, as well as their impression of risk when using FinTech banking services, have been delineated in the introduction. Through examining these variables, the study will advance knowledge of how Nigerian customers view the dangers connected to FinTech banks and how these views influence adoption choices. In order to lay the groundwork for the study's methodology and analysis, the following chapter will review the body of literature already written on these subjects.
Literature Review
Overview
FinTech banks' explosive growth has had a significant impact on the financial services sector in both developed and developing nations, including Nigeria. However, consumers' worries about the alleged risks connected to these digital platforms have increased in tandem with the growth of FinTech services. Among other things, consumer perception is shaped by the fear of bankruptcy and online scams, which in turn affects the uptake of FinTech services. This chapter examines the body of research on the adoption of fintech in Nigeria, with an emphasis on trust, risk perception, and the psychological obstacles that affect customer behavior.
Understanding FinTech in Nigeria
FinTech is the term used to describe how financial services firms incorporate technology into their products to enhance customers' financial services experience. Nigeria's FinTech revolution is a component of the financial industry's larger trend of digital transformation. Through the use of digital platforms and mobile phones, this shift has increased the accessibility of financial services for the underbanked and underserved people. With the Central Bank of Nigeria (CBN) supporting cashless policies and technologies such online lending, digital payment systems, and mobile banking, Nigeria has seen a notable increase in digital financial services as of 2023 (Ogunode & Akintoye, 2023).
Millions of Nigerians now have access to financial services that were previously unattainable thanks to the growth of mobile money services like Paga, Interswitch, and Flutterwave (Majid et al., 2022). Due in significant part to customer worries over security, fraud, and the possibility of service failure, adoption rates are still below their potential despite these developments (Okoh et al., 2025).
The Concept of Risk Perception in Financial Services
The subjective evaluation of the possibility of encountering adverse consequences, such monetary loss or deception, while utilizing a specific service is known as risk perception.  Consumer risk perception in the context of FinTech adoption can be divided into two primary categories: functional risk and financial risk. While functional risk relates to worries about the dependability and effectiveness of the services offered, financial risk is concerned with the potential for financial loss as a result of events like fraud or bankruptcy (Aldboush & Ferdous, 2023).
In a number of industries, including finance, risk perception has been found to be a significant factor in determining technology adoption. Consumer attitudes regarding technology use are often explained by the Technology Acceptance Model (TAM) (Davis, 1989), which is based on views of technology's usefulness, trustworthiness, and ease of use. Because it directly affects their level of trust in the technology, risk is frequently viewed as a major deterrent to consumers' adoption of FinTech services (Majid et al., 2022).
Numerous research conducted in Nigeria have emphasized how risk perception affects the adoption of FinTech. For example, Nigerian consumers are especially worried about fraud and security when utilizing FinTech services, according to Okoh et al. (2025). The absence of a strong regulatory framework, which exposes customers to possible frauds and the demise of online banks, exacerbates these worries. Furthermore, the poor adoption of FinTech solutions is a result of the lack of consumer knowledge regarding FinTech services, which increases anxiety and uncertainty.
Fear of Bankruptcy and Financial Scams
Consumer behavior toward FinTech banks is significantly shaped by fear of financial frauds and insolvency. The main causes of this anxiety are Nigeria's financial institutions' instability and the high rate of fraud in the nation. Consumer apprehension has increased as a result of Nigeria's numerous high-profile financial crises, such as the demise of Ponzi schemes and unlicensed digital banks (Ikpe, 2025).
The worry that a FinTech bank would fail and lose the money or assets that were invested in it is known as the fear of bankruptcy. For Nigerians, who have previously had bad experiences with traditional banks, when deposits were lost as a result of poor management or corruption, this is especially troubling (Adeyokunnu et al., 2025). In a similar vein, internet frauds that masquerade as genuine FinTech services, from phishing assaults to fraudulent schemes, are a serious threat. Customers perceive a high level of risk due to the surge in cybercrime in Nigeria and their lack of confidence in the government's ability to regulate FinTech services (Omijeh, 2023).
Therefore, one of the main obstacles to the adoption of FinTech is the fear of financial loss. The fact that many FinTech companies don't have physical locations adds to this sense of risk and feeds doubts about their dependability and legitimacy. Because digital banking eliminates in-person encounters, customers are left wondering about accountability and the safety of their money (Igbinenikaro & Adewusi, 2024).
Trust and Security in FinTech Services
Any financial transaction requires trust, and its importance in the uptake of FinTech banking cannot be emphasized. In the context of FinTech services, trust is the conviction that a financial institution will safeguard the customer's financial information and personal data and that it will promptly and reliably meet its financial commitments. Research has repeatedly demonstrated that the adoption of digital financial services is strongly influenced by trust (Aldboush & Ferdous (2023); Devlin et al., 2025)
Customers in Nigeria are quite concerned about the security of FinTech services, particularly when it comes to financial transactions and data privacy. Although encryption and other security precautions are used by FinTech companies, consumers are still not well-informed about these safeguards. Due to their perceived stability and regulation, traditional financial institutions are more likely to be trusted by Nigerian consumers (Majid et al., 2022). Therefore, establishing trust in FinTech services requires the creation of robust security measures as well as open information regarding data protection procedures.
Furthermore, it is impossible to ignore the function of regulatory frameworks. Customers are more likely to believe that using FinTech solutions carries a higher risk in nations like Nigeria, where regulations governing digital financial services are still developing. By making sure that digital financial services follow stringent operating guidelines and offer safeguards for customers in the event of fraud or bankruptcy, regulatory organizations like the Central Bank of Nigeria (CBN) are essential in promoting consumer trust (Ikpe, 2025).
Perceived Risk and Adoption of FinTech Banks
One important aspect affecting Nigerians' decisions to embrace and keep using FinTech services is perceived risk. According to a study by Devlin et al. (2025), which looked at the factors driving FinTech adoption in Ghana and Nigeria, consumers were discouraged from utilizing mobile banking services by high levels of perceived risk. Similarly, even if mobile money and digital banking services are available, FinTech adoption in Nigeria is minimal when compared to other regions due to the perceived risk of financial loss and fraud (Okoh et al., 2025).
Additionally, perceived risks have an impact on both the initial and long-term adoption of FinTech services. Customers are less likely to utilize a service regularly once they believe it to be risky, according to studies by Ogunode & Akintoye (2023). This trend is clear in Nigeria, where adoption and long-term use are directly impacted by confidence in the security and dependability of FinTech services (Majid et al., 2022).
Similarly, research by Omijeh (2023) indicates that users who perceive FinTech services as dangerous are more likely to stop using them quickly. As a result, FinTech businesses need to make investments in both bringing in new users and keeping their current clientele happy by resolving issues with security, fraud, and insolvency.
Conclusion
According to the studied research, customer perceptions of risk are a major factor in determining how Nigerian consumers feel about FinTech banks. The uptake of FinTech services is significantly hampered by low levels of trust in digital services, financial frauds, and bankruptcy fears. Given previous financial failures and the absence of thorough regulatory monitoring, Nigerian consumers are frequently wary of digital banking platforms.
Companies must create strong security measures, communicate their credibility clearly, and allay consumer concerns about possible financial losses if they hope to increase the uptake of FinTech services in Nigeria. Furthermore, consumer education and government regulation can assist reduce perceived risks and increase customer trust in FinTech banking.
Methodology
The research design and technique utilized to examine the connection between trust, risk perception, and FinTech bank adoption in Nigeria are described in this chapter. It offers information on the sample strategy, study methodology, data collection techniques, and data analysis protocols. The study aims to examine how Nigerian customers' decisions to adopt and use FinTech banking services are influenced by perceived risks, online scams, and bankruptcy anxiety.
Research Design
To evaluate the effect of risk perception on the uptake of FinTech services in Nigeria, the study uses a quantitative research approach. This strategy is suitable since it makes it possible to gather quantifiable information about the attitudes, beliefs, and actions of customers in relation to FinTech banking. The quantitative design provides statistical insights that can guide business practice and policy by quantifying the relationship between perceived risks and the likelihood of adopting FinTech services.
Creswell & Creswell (2018) asserts that quantitative research, which makes use of organized tools like surveys, is perfect for testing hypotheses and determining correlations between variables. In order to test the hypothesis that lower adoption rates of FinTech services are linked to higher levels of perceived risk, this study aims to collect numerical data from a sample of Nigerian consumers.
Population and Sample Size
Nigerian consumers who are either present FinTech banking service users or prospective adopters make up the study's demographic of interest. People from various social backgrounds, educational levels, and geographical areas within Nigeria make up the diverse population. This wide demographic is required since FinTech adoption occurs in many societal sectors and a representative sample of the population is needed to study the factors influencing its acceptance.
A sample size of fifty respondents was selected for this investigation.  For a small-scale survey targeting a particular community, this sample size is suitable. Palinkas et al. (2013) state that, particularly in exploratory investigations like this one, a sample size of 50 offers an acceptable compromise between cost, time, and result dependability for populations of less than 1000. Convenience sampling, in which participants are picked according to their availability and willingness to participate, will be used to choose the sample.  When working with a small sample size in social science research, this approach is frequently employed (Bryman, 2016).
Sampling Technique
Convenience sampling is a non-probability sampling method used in the study to choose participants. This approach guarantees that data can be gathered effectively in a condensed amount of time by enabling the researcher to choose respondents who are readily available and willing to take part in the study. Studies where the sample is not meant to be entirely representative but rather seeks to learn from a particular set of people sometimes employ convenience sampling (Etikan, 2016).
Participants will be chosen from Nigerian cities with greater access to FinTech banking services.  Cities with higher levels of FinTech penetration include Lagos, Abuja, and Port Harcourt. Social media platforms, FinTech user communities, and other online places where Nigerian consumers are likely to debate digital banking will be used to reach out to participants. Because of the nature of the study, choosing participants who are already acquainted with FinTech services guarantees that they will be able to offer insightful commentary on the adoption process.
Data Collection Methods
Survey Design
For this project, a self-administered questionnaire will be the main tool used to gather data.  Because it makes it possible to gather standardized data that is simple to examine statistically, a structured questionnaire is selected. The purpose of the questionnaire is to gather information about participants' attitudes toward risk, trust, and FinTech service acceptance. To collect a variety of data, it will include demographic questions, Likert scale items, and multiple-choice questions.
Consumer perceptions of risk, trust, and propensity to employ FinTech services will all be assessed using the Likert scale. This scale is suitable since it enables participants to indicate how much they agree or disagree with statements about how they view FinTech services (Likert, 1932). For instance, respondents will be asked to score how much they agree with statements like "I worry financial loss when utilizing FinTech services" or "I trust that FinTech banks are secure."
Data Collection Procedure
Over the course of two weeks, the data will be gathered.  Respondents will receive the online poll via social media, online forums centered on FinTech, and Google Forms. Before completing the survey, participants will be briefed on the study's objectives and asked for their consent. Respondents will be guaranteed that their answers will be kept private and used only for scholarly research.
To guarantee a high response rate, the survey will be made to take roughly ten to fifteen minutes to complete. As is customary in online surveys to increase participation, participants will be told that they can enter a raffle to win a modest prize after completing the survey to encourage participation (Dillman et al., 2014).
Variables and Measurements
Three main factors are the subject of the study: acceptance of FinTech services, trust, and bankruptcy anxiety.
Fear of Bankruptcy: Likert scale items that gauge participants' level of concern about the possible failure of FinTech banks and the possibility of financial loss will be used to measure this variable.
Trust: Items that gauge customers' opinions of the security and dependability of FinTech services will be used to gauge trust in FinTech banks. We'll utilize phrases like "I trust that FinTech banks are regulated by the government."
Adoption of FinTech Services: Participants will be asked if they now use FinTech services, how often they do so, and whether they plan to embrace FinTech in the future in order to gauge this.
In order to investigate how these factors affect perceptions of risk and trust, demographic data like age, gender, income, and educational attainment will also be gathered.
Data Analysis Techniques
Both descriptive and inferential statistics will be used to analyze the data.  The sample's features, such as frequency distributions and measures of central tendency (mean, median, and mode), will be summed up and described using descriptive statistics. These will aid in giving a broad picture of the sample's demographic makeup as well as broad patterns in risk perception and FinTech adoption.
The associations between risk perception, trust, and FinTech service acceptance will be investigated using inferential statistics. To evaluate the direction and strength of the correlations between these variables, a Pearson correlation analysis will be performed. Because it enables the analysis of linear relationships between continuous variables, this technique is suitable (Field, 2013). Furthermore, the degree to which perceived risks (such fear of bankruptcy) and trust influence the uptake of FinTech services will be ascertained by regression analysis.
SPSS (Statistical Package for the Social Sciences), a software program frequently used for survey data analysis, will be used to conduct the data analysis. Large datasets can be handled more easily with SPSS, which also produces reliable statistical results for variable connections and hypothesis testing.
Ethical Considerations
This research is heavily reliant on ethical issues, especially as it uses human subjects.  The following major ethical concerns will be covered:
Informed Consent: Participants will receive comprehensive information regarding the study's purpose and their part in it. Before they participate, their consent will be sought, and they will be made aware that they can leave at any moment without incurring any fees (Arafat, 2024).
Confidentiality: To protect participants' identity, all answers will be anonymised and kept private.  The final study will only give aggregate results.
Voluntary Participation: Respondents will be made aware that their choice to engage in the study will not impact their relationship with any FinTech services, and participation will be completely optional (Arafat, 2024).
Limitations of the Study
This study has some limitations even if it offers insightful information.  First, the findings' generalizability may be limited by the sample size of 50, which might not be entirely representative of the greater Nigerian population. Furthermore, because convenience sampling would not fully represent the range of viewpoints among Nigerian consumers, it could result in selection bias.
Additionally, since FinTech penetration is stronger in cities, this study predominantly focuses on urban customers. This sample underrepresents rural customers, who might have different views on technology. A bigger, more varied sample should be taken into account in future studies to improve the findings' generalizability.
Summary
The research approach for the investigation of risk perception, trust, and FinTech bank adoption in Nigeria has been described in this chapter. In order to determine how perceived risks affect customer behavior toward FinTech services, a quantitative study design with a sample of 50 respondents was selected. To test the hypotheses, descriptive and inferential statistical analysis will be used in conjunction with the self-administered survey method of data collecting. The study will comply with research ethics thanks to ethical factors including informed consent and confidentiality.
Result and Discussion
The results of the survey that was given to fifty Nigerian consumers about their opinions of FinTech services are shown and examined in this chapter. The results are examined in light of the study's goals and the pertinent literature that was examined in literature review. The data research sheds light on how Nigerians' adoption of FinTech services is impacted by trust, online frauds, and bankruptcy fears.
Data Analysis
The findings of this study's data analysis offer profound insights into the relationships among Nigerian consumers' perceptions of risk, trust, and FinTech service uptake. The main conclusions drawn from the questionnaire responses are examined in this analysis, together with their ramifications and a place in relation to previous studies and theoretical frameworks.
Table 1 : Demographic Characteristics
	Demographic Variable
	Category
	Frequency
	Percentage (%)

	Age
	18-24
	12
	24%

	
	25-34
	34
	68%

	
	35-44
	4
	8%

	Gender
	Male
	22
	44%

	
	Female
	28
	56%

	Education Level
	Tertiary
	40
	80%

	
	Secondary or Below
	10
	20%

	Income Level (Monthly)
	₦50,000 – ₦100,000
	15
	30%

	
	₦100,000 – ₦200,000
	20
	40%

	
	₦200,000 and Above
	15
	30%



Understanding the consumer profile in connection to FinTech adoption in Nigeria requires knowledge of the sample's demographic makeup. In line with global trends that indicate younger consumers are more likely to use digital financial services, the majority of respondents (68%) were between the ages of 25 and 34 (Okoh et al., 2025). Younger respondents' greater adoption rates can be explained by their comfort level with digital platforms and knowledge with technology (Majid et al., 2022).
With 56% of respondents being female and 44% being male, the sample also showed a modest gender imbalance, which is quite usual for studies pertaining to technology use. The findings of this study indicate that, when it comes to FinTech adoption, women and men are comparatively equally concerned about risk, despite the fact that women are sometimes described as being more risk-averse than men (Omijeh, 2023).
The idea that educated people are more likely to use FinTech services is supported by the fact that a larger percentage of respondents (80%) had a postsecondary education. Information regarding the advantages of FinTech services becomes more widely available and alluring as educational attainment rises (Omijeh, 2023).
Lastly, the income distribution shows that middle-class individuals are the most active users of FinTech platforms, with 70% of them earning between ₦50,000 and ₦200,000 per month. This implies that people looks for more affordable and practical means to get financial services than what traditional banks provide may be the ones driving FinTech adoption in Nigeria.
Perceptions of Risk: Fear of Bankruptcy and Online Scams
The results show that Nigerian customers have serious concerns about internet frauds and bankruptcy.
Fear of Bankruptcy: There is a profound fear of losing money in unstable financial institutions, as seen by the startling 72% of respondents who voiced concern about the potential for FinTech banks to fail. Because financial institutions have failed in the past and consumers have suffered as a result of banking failures, this worry is especially acute in emerging nations like Nigeria. This outcome confirms the findings of Okoh et al. (2025), who pointed out that Nigerian customers' adoption of FinTech services is severely hampered by their fear of financial instability. The survey emphasizes how crucial it is to allay customer concerns about financial loss by making sure FinTech companies are secure and supported by strong regulatory frameworks. Respondents 35 and older are especially concerned because they probably have more conventional ideas about banking and are less inclined to use digital-only financial services unless they have enough proof of their dependability.
Fig 1: The pie chart shows the fear of Bankruptcy
[image: C:\Users\USER\Desktop\Chats\Fear bank.png]















Fear of Online Scams: The fact that 62% of respondents were worried about becoming victims of internet scams is another noteworthy conclusion. Nigerian customers are becoming more wary about disclosing their personal financial information online due to the sophistication of online fraud and phishing assaults (Ikpe, 2025). This is in line with international studies on the uptake of digital banking, which have demonstrated that customers are discouraged from using FinTech platforms due to worries about cybercrime and data breaches (Aldboush & Ferdous, 2023). These worries are legitimate in light of Nigeria's growing cybercrime rate, which means FinTech companies must make significant investments in strong security protocols and inform customers about the safeguards in place for their data. Consumer trust would probably increase, for instance, if cybersecurity infrastructure was improved and security procedures were communicated clearly. 
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Fig 2 : The bar graph shows the fear of online scams

Table 2 : Trust in FinTech Services
		Trust Factors
	Agree (%)
	Neutral (%)
	Disagree (%)

	Trust in Security
	40
	30
	30

	Trust in Regulatory Oversight
	45
	25
	30

	Trust in Overall Reliability
	50
	20
	30






One important factor in deciding whether to use FinTech services is trust. According to the study's findings, Nigerian customers have a poor level of confidence in the security and dependability of FinTech platforms:
General Trust in Security: Just 40% of those surveyed said they were confident in FinTech services' security. Given that widespread adoption of digital systems depends on trust, this is a serious challenge 
(Aldboush & Ferdous, 2023). On the other hand, 75% of respondents said they trusted the security procedures of traditional financial institutions, indicating that traditional banks in Nigeria enjoy the perceived security offered by physical branches and government restrictions. This reveals a major obstacle to the adoption of FinTech: even though digital platforms offer greater convenience, customers feel safer dealing with traditional financial institutions. Effective security measures that have been demonstrated to boost consumer trust in digital platforms, such encryption, two-factor authentication, and biometric verification, must be prioritized by FinTech companies in order to address this issue (Ikpe, 2025).
Trust in Regulatory Oversight: Due to worries about the inadequate enforcement of consumer protection rules, the majority of respondents (55%) expressed a lack of faith in the regulatory environment for FinTech banks. This result aligns with the worries expressed by Igbinenikaro & Adewusi (2024), who pointed out that a major barrier to FinTech adoption in emerging nations is a lack of confidence in governmental regulation. Stronger enforcement measures are required to safeguard customers against fraud and financial losses, as Nigeria’s regulatory framework for digital financial services are still comparatively undeveloped (Majid et al., 2022). To address consumer concerns over the security of digital banking systems, Nigerian regulatory bodies, such as the Central Bank of Nigeria (CBN), must create more precise regulations and a stronger supervision structure.
Table 3 : Adoption of FinTech Services
		Adoption Status
	Frequency
	Percentage (%)

	Current Users
	27
	54%

	Non-Users (Intend to Adopt)
	18
	36%

	Non-Users (Do Not Intend to Adopt)
	5
	10%






54% of respondents said they had used FinTech services, despite risk concerns.  According to these results, FinTech services have a moderate level of penetration, but there is still a lot of space for expansion. Digital wallets and mobile money platforms, which are being utilized more and more for routine financial operations like bill payment and money transfers, were the most popular services among consumers. According to study by Ogunode & Akintoye (2023), mobile money is especially well-liked in areas with little access to conventional banking facilities.
Intention to Adopt: If they were given greater guarantees regarding the security and dependability of these platforms, 35% of the non-users said they would be interested in utilizing FinTech services in the future. By addressing customer concerns about security and trust, FinTech companies have a potential chance to grow their user base. According to Okoh et al. (2025), raising customer awareness and improving the perceived security of FinTech services can greatly increase adoption rates.
Table 4 : Risk Perception of FinTech services 
		Risk Perception
	Correlation Coefficient (r)
	p-value

	Fear of Bankruptcy
	-0.62
	<0.05

	Fear of Online Scams
	-0.58
	<0.05






Adoption of FinTech services is negatively correlated with fear of bankruptcy (r = -0.62), indicating that adoption is less likely as fear of financial loss rises. Similarly, increased concerns about fraud lower the likelihood of using FinTech services, according to the link between adoption and fear of online scams (r = -0.58). The findings of Aldboush & Ferdous (2023), who highlighted that risk perception is a crucial factor in the adoption of financial innovations, are consistent with these findings.
Trust as a Mediator Between Risk Perception and FinTech Adoption
The association between risk perception and adoption is mediated by faith in the security and dependability of FinTech services, according to another research employing regression analysis. The model demonstrated that the detrimental effects of online fraud and bankruptcy anxiety on adoption decreased as confidence in FinTech services grew. This emphasizes how crucial it is to increase confidence in FinTech platforms in order to get past the obstacles presented by perceived dangers.
The Technology Acceptance Model (TAM), which contends that users' acceptance of new technologies is influenced by perceived usefulness (in this case, trust) and simplicity of use, lends credence to this conclusion (Davis, 1989). The model suggests that even in situations where customers perceive large risks, increasing trust in FinTech services can greatly boost their adoption rates.
Achieving the Research Objectives
The following are the outcomes of the research:
Fear of Bankruptcy and Online Scams: The study discovered that consumers' opinions of FinTech services are greatly influenced by their fear of bankruptcy and online scams. Concerns over the possibility of monetary loss as a result of these variables were voiced by most respondents.
Trust in FinTech Services: The study evaluated the degree of trust in FinTech banks and found that many customers had misgivings about FinTech platforms because of security and regulatory worries. One of the most important factors in removing the adoption hurdles was found to be trust in these platforms.
Perceived Risks and Adoption: The study showed that adoption of FinTech services is highly impacted by perceived risks. Adoption of these services was found to be negatively impacted by fear of bankruptcy and internet frauds.
Implications of the Findings
The study's conclusions have significant ramifications for Nigerian FinTech companies, regulators, and legislators:
For FinTech Providers: Investing in robust security measures and open communication on consumer protection and data protection is crucial. FinTech platforms may boost client retention and grow their user base by lowering perceived risks and fostering trust. Concerns raised by customers can also be greatly allayed by providing instructional programs and intuitive user interfaces that emphasize security aspects.
For Regulators: To safeguard customers and promote confidence in FinTech platforms, the government and regulatory agencies, such the Central Bank of Nigeria (CBN), must create a more thorough regulatory framework. Increased use of digital financial services will be encouraged by improved customer confidence and stricter enforcement of security and fraud protection legislation.
For Policymakers: Legislators ought to concentrate on fostering an atmosphere that encourages the expansion of FinTech, which includes offering rewards to banks that implement strict security protocols and make consumer education investments. To develop stronger financial literacy programs that address the particular dangers connected to digital banking, public-private collaborations should be investigated.
Summary
The results' analysis demonstrates that consumer perceptions of risk, especially those related to online fraud and bankruptcy, have a big impact on how Nigerians feel about FinTech banks.  There are still significant obstacles relating to perceived risk and trust, even if the use of FinTech services is expanding. In order to encourage a wider use of FinTech services in Nigeria, these findings highlight the significance of resolving these issues through improved security, improved regulatory monitoring, and consumer education.
Recommendation and Conclusion
The study's conclusions, their ramifications for FinTech companies, regulators, and legislators, as well as suggestions for enhancing the uptake of FinTech services in Nigeria, are all presented in this chapter. It also offers recommendations for more study in this field. The study sought to determine how Nigerian consumers' opinions of FinTech banks are influenced by their fear of bankruptcy and online scams, how much trust they place in FinTech services, and how perceived risks impact the uptake and ongoing use of these services.
Summary of Key Findings
The following are the study's main conclusions:
Fear of Bankruptcy: The majority of respondents (72%) were worried about the danger of losing their money if FinTech banks went bankrupt. Older respondents (35 years and older) who exhibited more conventional financial conduct were more likely to experience this dread.
Fear of Online Scam: Sixty-two percent of those surveyed said they were afraid of becoming victims of online frauds. Among individuals who had never utilized FinTech services, these worries were especially prevalent, suggesting a lack of confidence in the safety of online platforms.
Trust in FinTech Services: There was comparatively little faith in the security and dependability of FinTech services. Just 40% of respondents said they were confident in the security precautions that FinTech banks had put in place, and 55% said they were suspicious of the regulatory control that these firms received.
Adoption of FinTech Services: Mobile money platforms are the most widely used FinTech services, with 54% of respondents reporting utilizing them. But according to 46% of respondents, the main obstacles to acceptance of FinTech services are security and fraud concerns. 35% of non-users stated that if they were guaranteed improved security and dependability, they would utilize FinTech services in the future.
Relationship Between Risk Perception and Adoption: Fear of bankruptcy (r = -0.62) and fear of online scams (r = -0.58) were significantly correlated negatively with the adoption of FinTech services, indicating that lower adoption rates are caused by higher perceived risk.
Trust as a Mediator: The association between risk perception and adoption was found to be mediated by trust in the security and dependability of FinTech services.  Perceived hazards had less of an adverse effect on adoption as trust grew.
Recommendations
The following suggestions are offered to improve Nigeria's uptake of FinTech services in light of the conclusions and ramifications:
Enhance Security Features: FinTech businesses should spend money on cutting-edge security tools like biometric authentication, end-to-end encryption, and fraud detection systems to safeguard customer financial information and allay worries about online fraud. Building trust will be aided by frequent security audits and open discussion regarding security procedures.
Increase Consumer Education: FinTech companies ought to start educational initiatives to increase public knowledge of the security and safety of their systems. Tutorials, webinars, and educational materials about safeguarding customer data and fraud prevention strategies may fall under this category. For potential consumers, especially those who are not familiar with them, this would help demystify digital financial services.
Strengthen Regulatory Frameworks: Clear rules for FinTech businesses should be established by the Nigerian government and regulatory agencies to guarantee that they follow security regulations and offer consumer protection. To monitor and guarantee compliance, regulatory agencies should collaborate closely with FinTech companies. They should also establish a clear procedure for customers to report financial problems or fraud.
Promote Trust through Transparency: FinTech businesses must to be more open about how they operate and comply with regulations. Consumer trust will be increased if they make information about their financial viability, adherence to security requirements, and consumer protection measures publicly available. Offering clients clear routes for resolving grievances or worries regarding their money is another way to promote openness.
Focus on Rural Areas: FinTech businesses should concentrate on extending their services to rural areas, where there is a greater need for easily accessible financial services, since urban consumers are more likely to adopt FinTech. For rural people, offering offline payment methods and mobile-based solutions can help close the gap.
Incentivize Usage: FinTech businesses could provide incentives for new customers, including cashbacks, referral bonuses, or reduced transaction fees, to promote adoption.  More customers would investigate and test out FinTech platforms as a result.
Conclusion
This study has offered a thorough analysis of the variables affecting Nigerian consumers' perceptions of risk, trust, and security in relation to the adoption of FinTech services. The results unequivocally show that although FinTech acceptance is increasing, there are still many obstacles to overcome, especially in relation to the perceived hazards of using digital financial systems. According to the report, Nigerian consumers' two main worries are being scammed online and losing money as a result of bankruptcy. These worries have a big impact on how customers feel about FinTech services and frequently discourage adoption.
The relationship between risk perception and FinTech adoption was found to be significantly mediated by trust. Customers were more inclined to embrace and stick with FinTech platforms if they had greater faith in their security protocols and regulatory monitoring. This supports the notion that improving consumer confidence in FinTech institutions requires stronger regulatory frameworks, effective security procedures, and clear communication.
The study also discovered that the main users of FinTech services in Nigeria were middle-class consumers, who have easier access to digital gadgets and internet connectivity. FinTech services were more likely to be adopted by younger people, who were generally between the ages of 25 and 34. This is consistent with global trends that indicate younger generations are more receptive to adopting technology for financial transactions.
In conclusion, even though FinTech has the potential to revolutionize financial inclusion in Nigeria, it is imperative to get beyond obstacles including consumers' mistrust of digital platforms, fear of bankruptcy, and frauds. FinTech companies must put a high priority on gaining the trust of their customers by providing dependable, transparent, and safe services. Furthermore, creating a strong regulatory framework that safeguards customers and promotes confidence in the digital financial ecosystem is a critical task for the government and regulatory agencies.
Addressing these issues and creating a safe, reliable environment will be essential to FinTech's long-term success in Nigeria as it develops further. In addition to offering practical suggestions to reduce risks, boost trust, and encourage broader adoption of FinTech services, this study includes insightful information on the unique difficulties Nigerian customers’ experience.
Future Research Directions
The following topics could be investigated in future studies:
Impact of Financial Literacy: Examining how financial literacy can help allay consumer worries about the dangers of adopting FinTech.
Regional Differences: Examining how FinTech services are adopted in various parts of Nigeria, especially in rural areas.
Regulatory Interventions' Effectiveness: Evaluating how government and regulatory agencies' actions have affected the growth of customer trust in FinTech services.
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Appendix
Questionnaire: Fear of Bankruptcy and Scam? Risk Perception and Adoption of FinTech Banks in Nigeria
Section A: Demographic Information
Please fill out the following demographic information.
1. Age:
a) 18-24
b) 25-34
c) 35-44
d) 45-54
e) 55 and above
2. Gender:
a) Male
b) Female
c) Other
3. Highest Level of Education Completed:
a) Secondary School
b) Tertiary/University
c) Postgraduate
d) Other (please specify)
4. Monthly Income:
a) ₦50,000 – ₦100,000
b) ₦100,000 – ₦200,000
c) ₦200,000 and above
d) Below ₦50,000
Section B: Risk Perception
This section measures your perception of risk when using FinTech services. Please answer based on your level of agreement with each statement.
5. Fear of Bankruptcy
a) I fear that FinTech banks may go bankrupt, resulting in the loss of my money.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
6. Fear of Losing Money
a) I am concerned about losing my money if a FinTech platform fails or is hacked.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
7. Fear of Online Scams
a) I fear being scammed when using FinTech services.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
8. Concerns About Fraudulent Transactions
a) I worry that transactions I make through FinTech platforms may be fraudulent.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
Section C: Trust in FinTech Services
Please indicate how much you agree or disagree with the following statements about your trust in FinTech platforms.
9. Trust in Security Measures
a) I trust the security measures that FinTech platforms put in place to protect my personal and financial information.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
10. Trust in Regulatory Oversight
a) I trust that FinTech platforms are regulated by the Nigerian government or relevant authorities to ensure consumer protection.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
11. Trust in Overall Reliability
a) I trust that FinTech services will reliably process my transactions without errors.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
12. Confidence in Customer Support
a) I believe that FinTech platforms provide adequate customer support to resolve issues if they arise.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
Section D: Adoption of FinTech Services
This section measures your usage and intentions regarding FinTech services.
13. Current Use of FinTech Services
a) Do you currently use any FinTech services (e.g., mobile money, digital wallets, online payment platforms)?
☐ Yes
☐ No
14. Frequency of Use
If you use FinTech services, how often do you use them?
☐ Daily
☐ Weekly
☐ Monthly
☐ Rarely
15. Barriers to Adoption
a) If you do not use FinTech services, what are the reasons? (Select all that apply)
☐ Fear of losing money (bankruptcy or fraud)
☐ Lack of trust in the security of the platform
☐ Prefer traditional banking methods
☐ Lack of information about FinTech services
☐ Other (please specify): ______________________
16. Intention to Adopt
a) If you are not currently using FinTech services, would you consider using them in the future?
☐ Yes
☐ No
☐ Maybe
17. Factors for Future Adoption
a) What factors would influence your decision to adopt FinTech services in the future? (Select all that apply)
☐ Improved security features
☐ Better regulatory oversight
☐ Positive customer reviews
☐ Recommendations from friends/family
☐ Lower transaction fees
☐ Other (please specify): ______________________
Section E: General Opinions on FinTech in Nigeria
18. Perceived Benefits of FinTech
a) FinTech services provide better convenience compared to traditional banking.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
19. Financial Inclusion
a) FinTech services have improved access to financial services for people who are unbanked or underbanked in Nigeria.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
20. Overall Perception of FinTech Services
a) Overall, I have a positive opinion of FinTech services and would recommend them to others.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
Section F: Additional Comments
21. Open-Ended Feedback
a) Please provide any additional comments or concerns you may have regarding FinTech services in Nigeria.
Thank you for participating in this survey. Your responses are valuable and will contribute to understanding the factors that influence the adoption of FinTech services in Nigeria.
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