


Exploration of Front Office Service and Management Courses in Technical College: Teaching Reform in the Era of Digital Transformation

ABSTRACT
With the acceleration of digital transformation, the front office service and management courses in technical colleges are facing new opportunities and challenges. This article discusses the teaching reform and exploration of the front office service and management course under the background of digital transformation. First of all, the article analyzes the current status of the course teaching and points out the shortcomings of the traditional teaching mode in terms of content updating, teaching methods and practical links. Then, the article proposes that under the background of digital transformation, the teaching reform of the front office service and management course can be realized by optimizing the course content, innovating the teaching mode and establishing a diversified evaluation mechanism. The research adopts a mixed-method approach, including questionnaires, interviews, and classroom observations, to provide data-driven insights. Finally, the article looks forward to the future direction of teaching reform, emphasizing the dual importance of technical support and teacher quality improvement. The research in this article provides theoretical basis and practical guidance for the digital transformation of front office service and management courses in technical colleges.
Keywords: digital transformation; front office services and management; teaching reform; virtual simulation.

1. INTRODUCTION
With the continuous progress of digital technology and the arrival of the information age, the field of education is experiencing unprecedented changes. Especially in higher vocational education, digital transformation has become an important way to improve the quality of education and teaching effect. As an important part of vocational education in China, technical colleges and universities bear the important responsibility of cultivating high-quality technical and skilled talents for the society. As one of the core courses of tourism and hotel management majors, the teaching content and method of the front office service and management course urgently needs to adapt to the changes of the times, and with the power of digital technology, innovate the teaching mode and improve the teaching effect, so as to better meet the social demand for high quality tourism and hotel management talents.
In the context of digital transformation, how to promote the teaching reform of front office service and management courses has become a key topic in the current education reform of technical colleges and universities. Through the use of modern information technology, especially big data, artificial intelligence, virtual reality and other technical means, it can effectively simulate the actual scene of front office service and provide students with a more realistic practical experience [1]. In addition, digital transformation also brings brand new opportunities for teaching management and resource allocation, which can not only improve the updating speed of teaching content, but also optimize teaching methods and evaluation systems. Therefore, it is of great practical significance and theoretical value to explore and study the teaching reform of front office service and management courses in the context of digital transformation.

2. RESEARCH METHODOLOGY
To ensure a comprehensive understanding of the current teaching practices and to explore the potential reform paths in front office service and management courses in technical colleges, a mixed-method research design was adopted, combining both qualitative and quantitative approaches.
2.1 Data Collection
· Questionnaire Survey: A structured questionnaire was distributed to 120 students and 30 instructors from 5 technical colleges in China that offer hotel management programs. The questionnaire focused on evaluating students’ learning experience, the current use of digital tools in teaching, and their perceived effectiveness.
· Semi-structured Interviews: In-depth interviews were conducted with 10 front office management instructors to gain deeper insights into the current teaching methods, digital integration, and the challenges they face in implementing reforms.
· Classroom Observation: Selected sessions of front office management classes were observed in three colleges to directly assess the practical integration of digital tools and student engagement.
2.2 Data Analysis
· Quantitative data from the surveys were analyzed using descriptive statistics and cross-tabulation with SPSS software to identify patterns in digital tool usage and its correlation with student satisfaction.
· Qualitative data from interviews and observations were analyzed through thematic coding, focusing on recurring themes related to teaching innovation, infrastructure challenges, and curriculum adaptation in the context of digital transformation.
2.3 Validity and Reliability
To enhance the reliability of the survey instrument, a pilot test was conducted with 10 students and 2 instructors. Internal consistency was verified with a Cronbach’s alpha value of 0.82, indicating good reliability.
This methodological approach provided a balanced perspective by combining measurable data with contextual understanding, thus enriching the analysis and strengthening the basis for curriculum reform recommendations.

3. Current status of teaching front office service and management courses
As one of the core courses in tourism and hotel management, the front office service and management course has long played a crucial role in the teaching of technical colleges and universities. With the changes in social demand and the continuous development of tourism, the traditional teaching mode and content have gradually failed to meet the requirements of the industry development. In the current teaching practice, although some institutions have carried out the reform of teaching content and methods to a certain extent, on the whole, the teaching of front office service and management courses still faces many challenges. It is mainly manifested in the slow updating of course content, single teaching method, insufficient practical links and other problems, which restricts the enhancement of students' professional ability and the enhancement of employment competitiveness. Therefore, it is of great significance to analyze the current teaching situation of the course, find out the existing problems and put forward corresponding improvement measures to promote the improvement of the quality of education in technical colleges and universities [2].
3.1 Front Office Services and Management Program Overview
Front Office Service and Management course is one of the core courses of Tourism and Hotel Management major, aiming to cultivate students with basic theoretical knowledge and practical skills to engage in hotel front office reception, customer service, hotel operation and management. The content of the course covers the organizational structure of the hotel front office, service flow, customer reception skills, front desk management, room management and other modules, with emphasis on how to enhance the students' ability to solve problems in practical work [3]. The course not only requires students to master the basic operation of front office management, but also focuses on the cultivation of soft skills such as service etiquette, customer communication skills and teamwork.
With the booming development of tourism industry, the front office service and management courses have been constantly adjusted and improved in teaching content and mode to meet the changes and development needs of the industry. Nevertheless, the traditional teaching mode is still dominated by classroom lectures, with relatively few practical operations and simulation training sessions, resulting in students' lack of coping ability and practical experience in real work scenarios. Therefore, how to effectively integrate modern information technology into the curriculum to enhance the interactivity and practicability of teaching is an important direction of the current teaching reform.
3.2 The current situation and problems of teaching front office service and management courses
Although some technical colleges and universities have begun to reform the teaching of front office service and management courses and try to introduce new teaching methods and technical means, on the whole, there are still some obvious problems in the teaching of the current courses. First of all, the course content is not updated in time, and many teaching materials and cases still stay in the traditional mode, failing to fully reflect the latest developments in the industry and the application of technology. Secondly, the teaching method is too single, still dominated by classroom lectures, lack of effective interaction and practice links, students are difficult to get real work experience. Especially in terms of simulation, role-playing and scenario training, the teaching practice of many institutions is insufficient, resulting in a lack of adaptability and problem-solving ability when students encounter complex problems in real work.
In addition, with the acceleration of digital transformation, there is a lag in the use of information technology in front office service and management courses. Although digital technology has been widely used in many industries, the introduction of advanced technologies such as virtual reality and artificial intelligence in the teaching of front office service is still in its infancy. Traditional teaching methods are difficult to meet the demand for professionals in the modern hospitality service industry, resulting in relatively weak vocational skills and innovation ability of students. These problems urgently need to be solved in future teaching reforms to improve the practicality and foresight of the curriculum.

4. Opportunities and Challenges of Teaching Reform of Front Office Service and Management Courses in the Context of Digital Transformation
With the continuous advancement of digital transformation, the teaching reform of front office service and management courses has ushered in an unprecedented opportunity. The wide application of information technology has brought about profound changes in the service mode, management process and operation mode of the hotel industry, and has also provided a new direction for the teaching innovation of technical colleges and universities. From big data to the use of artificial intelligence, virtual reality and other technologies, digital means can significantly enhance the interactivity and effectiveness of teaching and provide students with a more authentic and enriched learning experience. However, digital transformation also brings considerable challenges. How institutions can effectively integrate and utilize these advanced technologies, how to train teachers to adapt to new teaching tools and methods, and how to realize innovation on the basis of safeguarding the advantages of traditional teaching all need to be continuously explored and solved in practice. Therefore, in the context of digital transformation, how to enhance the adaptability and practicality of the curriculum through teaching reform has become a key issue currently faced.
4.1 Opportunities
Digital transformation provides unprecedented opportunities for the teaching reform of front office service and management courses. First of all, the rapid development of digital technology has led to profound changes in the service mode and management process of the hotel industry, which has put forward higher requirements for the cultivation of talents. In this context, education departments and institutions have the opportunity to not only optimize the course content, but also improve the quality and practicability of teaching and enhance the practical ability of students through the introduction of new technologies, such as big data, cloud computing, artificial intelligence, and so on. Secondly, the use of digital tools provides rich possibilities for the innovation of teaching methods [4]. For example, virtual reality technology can provide students with an immersive practical training environment, allowing them to exercise their practical skills in simulated front office service scenes [5], while intelligent teaching platforms can realize personalized learning and help students learn and practice independently according to their own needs, as shown in Figure 1. In addition, with the popularization of online education platforms, cross-campus and cross-region resource sharing also provides new opportunities for content innovation and teaching cooperation in front office service and management courses.

Fig.1.Frequency of Digital Tool Applications in Front Desk Service Course

4.2 Challenges faced
Although digital transformation has brought many opportunities for the teaching reform of front office service and management courses, the challenges it brings cannot be ignored. First of all, the teaching resources and facilities of many technical colleges and universities are still unable to meet the needs of digital teaching. Although digital technology is changing day by day, there are still large gaps in hardware facilities, software support and professional teacher training in some institutions, which makes it difficult for the implementation of digital transformation to move forward smoothly. Secondly, the transformation of digital teaching mode has higher requirements for teachers. Traditional teaching methods can no longer fully adapt to the application of new technologies, and teachers need to constantly update their technical knowledge and teaching methods, as well as the ability to use digital tools for teaching design and management. However, in most current institutions, many teachers lack sufficient training and practical experience and face the pressure of technological and conceptual transformation [6].
In addition, although digital transformation can enhance the effectiveness of teaching and learning, how to balance the combination of technology and traditional teaching methods, and avoid over-reliance on technological means and neglect of the cultivation of basic theories and practices is also an issue that needs to be focused on. Digital transformation requires a more flexible education model, but over-reliance on technology may also lead to a lack of solid mastery of practical skills by students. Therefore, in promoting digital transformation, how to overcome these challenges and ensure that the quality of teaching is not affected is an important issue that needs to be addressed urgently.

5. Reform Path of Front Office Service and Management Curriculum in the Context of Digital Transformation
In the context of digital transformation, the reform path of front office service and management courses should keep pace with the development of the times in order to better meet the needs of the industry and cultivate high-quality hotel management talents. The reform path not only requires updating and optimizing the course content to enhance its fit with the industry development, but also improves the interactivity and effectiveness of teaching through innovative teaching methods and means. The application of digital technology provides new ideas for curriculum reform, for example, through virtual simulation, intelligent teaching platform and other tools to achieve a more immersive sense of practical training, to help students in the simulation of the real scene to enhance their comprehensive ability [7]. At the same time, the curriculum reform should also focus on cultivating students' innovative thinking and cross disciplinary problem-solving ability, and promote students to adapt to the rapid development and changes in the future hospitality industry. In this process, institutions need to strengthen the construction of faculty and enhance the technological application capabilities of teachers to ensure the smooth implementation of reform measures and the enhancement of teaching effectiveness.
5.1 Seizing the opportunity of digital transformation to reconfigure the goals of teaching and learning
In the context of digital transformation, the teaching and learning objectives of front office service and management courses need to be reconstructed to meet the educational needs and industry trends of the new era. First of all, the "teaching" objectives of teachers should be changed from traditional knowledge transfer to skill cultivation and comprehensive ability enhancement, focusing on digital tools and platforms to enable students to better understand and apply industry standards, processes and technologies, so as to enhance their professionalism and practical ability [8]. The integration of digital technology makes the delivery of course content more flexible and diverse, and teachers not only need to teach basic knowledge, but also need to cultivate students' ability to cope with complex work situations.
On the other hand, the goal of students' "learning" also needs to be transformed from mere knowledge absorption to active exploration and innovative thinking. Under the impetus of digital transformation, students are no longer passive recipients of knowledge, but should become active participants in learning and problem solving [9]. Through digital learning platforms, virtual simulation technology and other means, students are able to learn in a more realistic and dynamic environment, enhancing their practical operation and decision-making ability [10]. Therefore, curriculum reform needs to clarify the changes in teaching objectives brought about by digital transformation, ensure the effective articulation of "teaching" and "learning" objectives, and provide support for the comprehensive development of students and the enhancement of their vocational abilities.
5.2 Digital transformation of pedagogical content
In the context of digital transformation, the teaching content of front office service and management courses needs to be comprehensively updated and adjusted to better meet the requirements of industry development and technological progress [11]. First of all, the course content should be combined with the latest trends and technological applications of the modern hospitality industry, covering emerging areas such as digital service management, big data analysis, and intelligent front office services [12]. This can not only help students understand the latest developments in the current industry, but also improve their ability to solve practical problems using modern technology. Secondly, the teaching content should focus on the combination of practice and theory, using virtual simulation, online learning platforms and interactive teaching and other means to simulate real hotel front office service scenes, so that students can carry out actual operations in the virtual environment to improve their operational skills and resilience. In addition, the course can also introduce forms such as case study and industry research, so that students can understand complex service processes and management challenges through real cases, and cultivate their critical thinking and sense of innovation. Through these reforms, the teaching content of the front office service and management course will be more contemporary, which can effectively enhance students' professional ability and adaptability, and lay a solid foundation for their entry into the digital and intelligent hotel industry, as shown in Table 1.
Table 1. Distribution of Teaching Content for Front Desk Service and Management Course
	Course Module
	Theory Teaching (Hours)
	Practical Teaching (Hours)

	Front Desk Service Overview
	10
	8

	Customer Reception Skills
	12
	10

	Front Desk Management
	15
	12

	Room Service Management
	10
	10

	Customer Complaint Handling
	8
	6



5.3 Innovative digital teaching models
Under the impetus of digital transformation, the innovative digital teaching mode has become one of the key paths for the reform of front office service and management courses. The traditional classroom teaching mode gradually fails to meet the needs of modern education, and the introduction of digital teaching mode can effectively enhance the interactivity and practicability of teaching [13]. Through the use of virtual simulation technology, intelligent learning platform, online classroom and other digital tools, students can carry out real front office service operations in the virtual environment, simulate various complex situations and conduct operational training to enhance their practical working ability [14]. In addition, using big data analysis and artificial intelligence technology, the teaching platform can provide personalized learning recommendations and feedback based on students' learning progress and mastery, helping students achieve independent learning and independent enhancement.
At the same time, the digital teaching mode can also break the time and space limitations of the traditional classroom, promote the combination of online and offline teaching, promote the sharing of teaching resources across schools and regions, and enhance the flexibility and accessibility of teaching [15]. Through the innovative digital teaching mode, the front office service and management courses can be closer to the industry's development needs, and cultivate high-quality hotel management talents with innovative thinking, practical ability and adaptability to future challenges.
5.4 Diversified teaching evaluation mechanism
With the advancement of digital transformation, the traditional single evaluation mechanism is no longer able to fully reflect the learning outcomes and comprehensive abilities of students in the Front Office Service and Management course. Therefore, it is particularly important to establish a diversified teaching evaluation mechanism. Under the new teaching mode, the evaluation system should pay more attention to students' practical operation ability, innovative thinking and problem-solving ability. In addition to traditional evaluation methods such as final exams and classroom quizzes, diversified assessment methods such as project-based evaluation, peer evaluation and self-evaluation can be introduced [16]. Through project-based evaluation, students can demonstrate their comprehensive ability and teamwork ability in the process of completing practical tasks; peer evaluation and self-evaluation can prompt students to reflect on the learning process and promote self-improvement and mutual cooperation.
At the same time, digital tools, such as learning management systems (LMS) and data analysis platforms, can track students' learning progress and participation in real time, providing teachers with a more comprehensive basis for evaluation. Through this evaluation mechanism, teachers can make timely adjustments to their teaching strategies based on students' specific performance to ensure that students achieve better learning outcomes and professionalism in the digital transformation.

6. Conclusion 
With the deepening of digital transformation, the teaching reform of front office service and management courses has ushered in new opportunities and challenges. By optimizing the teaching content, innovating the teaching mode, reconstructing the teaching objectives and establishing a diversified evaluation mechanism, technical colleges and universities can better cultivate high-quality technical and skilled talents to meet the needs of the modern hotel industry. However, the implementation of teaching reform requires not only the support of technology and equipment, but also the improvement of teachers' professionalism and the teaching culture of full participation. In the future, we should continue to explore and improve the education model in the context of digital transformation, and continue to promote the innovation of curriculum content and teaching methods to ensure that students remain competitive in the rapidly developing industry and contribute more to the sustainable development of the hospitality industry.
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