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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	As a reviewer, I find this manuscript significant in that it responds to a clear gap in branding research, which has traditionally favored global smartphone giants over local ones. Its six-strategy typology, based on Positioning and Customer Value theories, is a concise conceptual framework that other researchers can readily test and extend across emerging-market contexts. By showing how local firms can counter brute cost competition through innovation- and effect-based branding, it extends current debates on strategic adjustment in poor-resource settings and offers a useful agenda for future empirical work.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes. The title is suitable
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Yes, the abstract is complete. However,I suggest three improvements:
1. Identify the technique employed and include one short sentence like "Based on a systematic literature review, we…" so readers immediately realize that this is a conceptual rather than an empirical study.
2. Eliminate the additional explanations of each strategy; one line explaining that they differ on price, innovation, emotion, etc. is sufficient.
3. Add a concise sentence regarding how the typology enables local marketers to compete with global brands.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically correct. 
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes, the references are recent and sufficient.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes.
	

	Optional/General comments


	The paper provides a contemporary conceptual typology of branding tactics for Indonesian mobile phone brands and is well-positioned with positioning and customer-value theory, making it evident that it has scholarly and managerial significance. To achieve publishable quality, authors need to clarify distinctions between comparable concepts, check and extend key citations, refine writing, and provide full figure/table captions. It will make its contribution to the study of branding in emerging economies stronger by attending to these aspects.
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