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Abstract: The context of corporate responsibility highlighted the impact of an organisation on the environment. In the rural region of Guangxi, agriculture plays a dominant role and has an impact on the surroundings. This study has highlighted the main dimensions of corporate responsibilities such as governance and social and environmental aspects. Focusing on all three aspects has helped to analyse the impact of each one separately on corporate sustainability. This has mainly developed by following the qualitative method through the selection of peer-reviewed resources published in academic sources. The findings of the study highlighted that CSR plays a crucial role in resource management and also reduces the ecological footprint of an organisation. The social connection is also improved through corporate responsibility, which provides social stability to an organisation. However, there were some challenges like high cost and lack of knowledge related to the adoption of sustainability. However, bringing changes in the internal policy and practices has helped to overcome the challenges and the adoption of a sustainable culture in agriculture of Guangxi. 
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1. Introduction
Agriculture is an emerging context that shows its connection with the surrounding environment. This study highlighted the impact of corporate responsibility in the agricultural sector. The term “Corporate Social Responsibility” was coined in 1953 by Howard Bowen, an American economist, in the book “Social Responsibilities of the Businessmen” to recognise the actions of corporations on society (Sama et al., 2020; Bansal & Song, 2017). The concept of CSR shows a spread in the market, and it shows its connection with different contexts such as improving revenue, augmenting brand reputation, and resolving social and communicable challenges. According to Bavorová et al. (2021), the emergence of two contexts such as agriculture and CSR shows a direct connection with the economic condition of a region. Improving the CSR activity related to different fields will improve the business value in the international market. Textor (2023) has identified that agriculture shows growth in China, which is connected with the economic condition of the nation. However, agricultural products are connected with the legal context along with economic and ethical responsibility (Rahardjo & Kurniawati, 2023). Farmers show their intention to manage sustainable production in the agricultural field. China has produced one-fourth of the grains in the world and fed one-fifth of the population in the world. In 2021, the exports and imports of agricultural products in China amounted to USD 304.17 billion with an increase of 23.2% in comparison to 2020 (Klooster, 2022). The problem statement shows environmental pollution, water pollution, climate problems, and labour issues in the Guangxi region's agricultural sector. The Guangxi region faces water issues along with water pollution, which hampers agricultural sustainability (Huang & Ukpong, 2019). Guangxi is known for sugarcane and sugar beet production; therefore, focusing on sustainable management practices will help in the development of this farming process (Yang et al., 2023). Henceforth, focusing on CSR activities will help in the promotion of the agricultural sector in the Guangxi region.   
2. Literature Review
The context of Corporate Social Responsibility expresses the duty of an organisation towards society and community. According to Logan (2021), managing corporate responsibility helps in managing justice in a business. Thus, managing corporate responsibility helps promote business value. Pan et al. (2021) stated that focusing on agricultural corporate sustainability promotes environmental leadership through the promotion of green activities that limit the pollution level in a region. Henceforth, agricultural organisations also have to focus on sustainability objectives, which have helped in managing corporate responsibilities. Jianchun (2024) has stated that making changes in corporate social responsibility deals with the legal and ethical factors of a business along with the public expectations that society is related to. Therefore, the decision-making and business management process is connected with corporal responsibilities, which are connected to the sustainable practice of a business. Lu et al. (2021) have identified that the 2030 agenda of the United Nations developed based on 17 sustainable development goals, which provoke firms to bring changes in their strategies based on newly developed SDGs. Conversely, Fatima and Elbanna (2023) stated that CSR may show a complex multi-layer nature, which may limit the CSR implementation process. However, focusing on a specific direction of CSR implication and its impact on sustainable practice shows a clear direction.
3. Methodology
This study followed a qualitative method for the collection of required evidence related to the research topic. Peered-reviewed resources were mainly selected in this study, allowing access to the information published by the experts in this field. Moreover, articles published within the last 5 years were selected in this study, which means articles published between 2021 and 2025 mainly followed. Keywords such as corporate responsibility, corporate sustainability, and agriculture were used in the selection of resources. Focusing on specific resources avoids the collection unrelated to the research topic, which allows for avoiding biases in the result. A thematic analysis was performed in this study to understand the data deeply along with the key themes.         
3.1 Data Collection Method
3.1.1 Article search and selection
The articles were selected from different academic resources such as ProQuest, Google Scholar, Web of Science and Scopus. Sources were mainly selected based on their connection with the research topic.   
3.1.2 Search terms
Specific search terms such as “Corporate responsibility”, “Sustainable practice”, “agricultural development”, “environmental responsibility”, and “Governance responsibility” were used in the identification of related resources.
3.1.3 Screening method
· Initially, a total of 60 articles related to the research topic were selected.
· The abstract and keywords helped to narrow down the articles, and 50 were selected out of 80
· Articles were further narrowed down based on their focus on corporate responsibility and sustainable culture, and a total of 32 articles were kept for further analysis  
3.2 Inclusion and exclusion criteria
3.2.1 Inclusion criteria
· Articles published within the last 5 years
· Articles published in the English language 
· Full-text articles without any subscription 
· Peered-reviewed articles were selected
· Related to the research topic
3.2.2 Exclusion criteria
· Published in languages other than English
· Published before 5 years
· Non-reliable studies and media articles, such as Blogs and newspaper 
· Irrelevant papers on the research topic
4. Findings and Discussion
4.1 Corporate responsibility for the sustainable culture of agriculture
Corporate responsibility is a crucial practice that promotes sustainability in an organisation. According to Pan et al. (2022), the socially responsible behaviour of employees is connected with the corporate responsibility of an organisation. Additionally, CSR can be identified as an external phenomenon that shows the impact on stakeholders on an organisation's practice. The reputation and performance of an organisation are also connected with the corporal responsibilities of an organisation. Li et al. (2022) have stated that corporal responsibility shows a connection with the economic status of a region. The concept of agriculture is also connected with economic value; therefore, corporate responsibility can be connected easily to the context of agriculture. Therefore, improving the value of agriculture by focusing on corporate responsibilities helps in managing the sustainable culture and its social impact. Alam and Islam (2021) have stated that corporate responsibility is connected with community engagement practice, which promotes the value of a business in a marketplace. Nwile (2022) has also stated that agriculture is also related to community engagement, which expresses that everyone is related to a specific context. However, sustainability management practices also have to be connected with different individuals, which can help in the promotion of corporate responsibility and agriculture as well. Gayathiri et al. (2022) have stated that agricultural productivity has to be maintained carefully to meet the needs of the human population, though it is necessary to use green substances to manage sustainable culture in agriculture. Therefore, the field of agriculture has to focus on its corporal responsibilities to improve its social, economic, and legal practices, which helps in the development of the sustainability management practice in this context.    
Improvement of the management process and environmental impact of an organisation promote sustainable practice. According to Tufa and Somasundaram (2024), social responsibility includes environmental stewardship through investment in community outreach. Agricultural organisations in Guangxi have to focus on their agricultural management, such as water conservation and soil management, to promote sustainability. Zheng (2022) has identified that performing social responsibility improves the quality of life for the surrounding people. In the rural community of Guangxi, performing social responsibility through agricultural organisations helps in the promotion of the lifestyle of people in that region. Along with this, safe work culture and maintaining fair wedge practices help in managing stability in society. Fang and Alrefaei (2024) have stated that there is an interconnection between corporate responsibility and the economic condition of society. Henceforth, the development of the social connection of the organisation has helped in the establishment of a stable position in society. Conversely, Yusnita (2023) has critiqued that corporate responsibility has faced the burden of budget. However, making a stronger connection with local society has helped to improve the economic condition of a society. Additionally, Coppola et al. (2022) have stated that a positive culture in an organisation can be managed by focusing on innovation management practices. Bringing regular innovation in an organisation to increase the interest of people to stay connected with an organisation. Henceforth, the interests of people increase along with the development of the social and economic value of agriculture through managing a sustainable practice. Corporate responsibility plays an immense role in managing sustainability in the agriculture of Guangxi. Overall, the management of strategic actions has to be developed by focusing on the situation that helps in the promotion of a stable culture in Guangxi.          
4.2 Governance Responsibility Impacts Corporate Sustainability
The governance responsibility of an organisation mainly helps to determine the policies and practices. According to Naciti et al. (2022), corporate governance mainly develops a set of rules based on organisational structure that helps to remove biases for the promotion of correct business practices. The direction and control can also be maintained through managing a proper corporate governance practice. Additionally, governance has to be focused on managing the impact of an organisation on society and the environment. Wirba (2024) has stated that managing ethical values in an organisation through governance responsibility helps in the development of a good relationship with stakeholders. However, strong economic policies are also managed by the proper application of corporate governance practice. Aguilera et al. (2021) have stated that Governance responsibility helps in managing rights and responsibility in a firm, which allows for innovation management in a firm through making a good relationship with stakeholders. The factor of governance responsibility also allows the management of transparency in an organisation, which promotes ethical integrity. Carroll (2021) stated that the legal responsibilities of business and society have to be maintained by the implementation of effective laws. Managing a stable legal practice allows for the promotion of the economic condition of the organisation. Henceforth, improving the economic condition through managing the governance responsibility helps in the promotion of corporate sustainable practices. Improvement of internal management practices and policies develop benchmarks in the promotion of sustainable practices in agriculture.              
Transparency management is another governing responsibility that allows for the avoidance of internal conflicts in an organisation. Efunniyi et al. (2024) have stated that transparency in an organisation can be strengthened by the application of corporate governance practice. Rules, practices and processes also be improved by the application of proper corporate governance practices. Alharbi et al. (2023) have stated that cultural practice has to be managed through governance responsibilities, which promote stable practice. Thus, cultural shifts have to be managed through governance responsibility in the agricultural sector of a region. Conversely, Oladeinde et al. (2023) have stated that the presence of alignment of complex information with a diverse set of stakeholders may increase the challenges in an organisation management process. Though, stakeholders show their interest based on the organisation's goal, which reduces the chance of the development of diversified interest among stakeholders as they all are connected by focusing on the same goal. Additionally, Stanton and Roelich (2021) have stated that the engagement of stakeholders in the decision-making process may cause critical issues, though it helps in the management of transparency in the internal practice of an organisation. Enhancing the engagement of stakeholders helps to address the environmental and socio-economic needs of a specific region. Therefore, governance responsibility helps in the development of a stable condition in the agricultural region of Guangxi. Vigoda-Gadot and Mizrahi (2024) have stated that the governance practice of an organisation has to focus on its ethical value. Corporate sustainability in an organisation is improved by leadership activity which allows for the development of ethical practice through the reduction of negative impact on nature. Overall, governance responsibility plays a crucial role in the promotion of sustainability in the agricultural practice of Guangxi. Ethical value, transparency and accountability are also managed by the governing body of a sector which is helpful for the promotion of sustainable practice by lowering its impact on nature. Thus, governance responsibility brings changes in the internal practice of a management process for the promotion of corporate sustainability.                       
4.3 Corporate social responsibility impacts on corporate sustainability
Corporate Social Responsibility (CSR) is a broader spectrum related to corporate sustainable action, which is a fundamental activity. According to Apaydin et al. (2021), CSR activity is mainly related to value chain activity, which deeply impacts the culture of an organisation. Furthermore, CSR helps in the management of strategic fit activities to promote macroeconomic conditions and bring strategic flexibility. Therefore, managing CSR activities allows for the development of community engagement and the promotion of the economic value of an organisation. Economic challenges help manage the resources that help manage the sustainability of an organisation. The performance outcomes can also be improved by this practice through the arrangement of proper training. Boubakri et al. (2021) have stated that CSR provides a long-term benefit through maximising stakeholder engagement, which allows improving the reputation of a company. Firms have to choose CSR activities based on their own way of relating to external stakeholders. Liao et al. (2021) have stated that CSR action helps in the development of pro-environmental behaviour and is also related to social good. Therefore, looking beyond the interest of the company requires specific laws that promote sustainability in an organisation. Social welfare can also be managed through CSR activity, which can be improved by strengthening the bond between organisational activity and employee attitude. Cordova-Buiza et al. (2021) have stated CSR can be related to agribusiness which helps in the promotion of sustainability in that business. Along with this, economic and environmental conditions are also connected with CSR activity, which manages sustainability in agribusiness.
The values of the organisation are directly linked to its stability in a target market. According to Murad et al. (2022), focusing on CSR activity helps in the promotion of social equity. Therefore, promoting social equity in an organisation through proper employee management increases the organisation's value. The agricultural corporation of Guangxi has to focus on safe workplace practices and manage good community bonding, which allows for the development of sustainable practices. Djalilov and Hartwell (2024) have stated that CSR activity helps in managing transition economics. Therefore, focusing on the transition economy helps in economic growth in an eco-friendly process, which enhances sociological well-being. Conversely, Talpur et al. (2024) have critiqued that the presence of strong governance and control on internal processes may cause a limitation in the adoption of CSR. However, agricultural organisations in Guangxi maintain a stable governing practice, which helps to avoid the limitation of the CSR adoption process in managing corporate sustainability. However, CSR shows a broader impact on corporate sustainability as it improves the reputation of a company in a market, which increases the connection of people with the organisation. Additionally, maintaining the market standards in business management shows the ethical value of the company in the market. CSR also brings regulatory changes to the organisation's practice and policy development process. CSR shows a profound and multifaceted effect, which increases the interaction with the local communities. Overall, focusing on the social responsibility of an organisation increases its societal value which reduces corporal biases and can increase sustainability in the organisation.
4.4 Corporate Environmental Responsibility Impacts Corporate Sustainability
In the agricultural region of Guangxi, Corporate Environmental Responsibility (CER) plays a crucial role in the promotion of sustainability in that region. According to Peng et al. (2021), CER is a crucial path to gaining legitimacy, and it also allows maintenance of the economic balance of the company in the market. Additionally, the corporate value is also improved by the development of sustainable value, which also impacts the value of the company. This factor also allows for maintaining a stable connection between the stakeholders. Wu et al. (2024) have stated that corporate legitimacy can be promoted through managing a good relationship with the stakeholders, which also provides a competitive advantage in the market. An environmental footprint was also improved by the development of CER, as it indicates environment-related actions taken by an organisation. Additionally, Yu (2023) has stated that CER helps in managing the resources of an organisation. This perception also enhances environmentally responsible behaviour, which allows the management of natural resources to reduce the ecological footprint. Thus, agricultural organisations in the Guangxi region have to focus on CER management practices that limit the use of natural resources in the field of agriculture. Additionally, sustainable resource management ensures both economic and ecological stability in that region.              
Nowadays, CER activities are essential for the promotion of corporate value in a market. According to Xu et al. (2021), the economic value-added model can be managed effectively by focusing on CER. Corporate organisations have to focus on cost-investment practices, which helps in the management of the economic value of the organisation in the market. This aspect also improves the use of technology to reduce ecological footprints. However, short-term financial performance and long-term corporate profitability can be influenced by the application of CER. Carbajal-Rubio et al. (2024) have stated that customer preference is also related to the CER activity of an organisation. Managing a stable environmental practice and its promotion in the market spreads knowledge about the sustainable culture of an organisation. Therefore, organisations in rural regions such as Guangxi can adopt this practice to promote eco-friendly activities. This method also helps promote environmental sustainability in a market. Conversely,​​ Xia et al. (2023) have critiqued the greenwashing-related issue that may appear along with CER, which can hamper corporate sustainability. However, agricultural organisations have to pay attention to the use of eco-friendly products, which helps to avoid the biases of greenwashing issues. Overall, the social, economic, and ecological actions of a corporate organisation are related to CER, which directly impacts its value in the market.             
5. Conclusion
Based on the above discussion, this study highlights the impact of corporate responsibility related to corporate sustainable management in agriculture. The Guangxi region of China mainly depends on agriculture; thus, focusing on sustainable practices in agriculture helps in managing ecological stability. This study mainly highlighted the critical role of governance responsibility, social responsibility, and environmental responsibility, which shows their connection with sustainable management practices. Focusing on the action of the corporation on a society mainly supports the promotion of sustainable culture. Therefore, this aspect helps to improve the value of the business in the international market. Corporate organisations have to focus on their legal and ethical practice along with their social actions to get advantages in the market. Henceforth, farmers have to pay attention to all these aspects for the promotion of sustainable culture. The problem statement of this study highlighted that natural and social issues mainly hamper the sustainability of agriculture in the Guangxi region. This study has identified that bringing change in corporate practice, such as the promotion of eco-friendly actions, manages sustainability. The evidence mainly highlighted that CSR is an external phenomenon that impacts organisational practice along with stakeholder management practice. Additionally, the promotion of a safe work culture and fair wedge practices increase economic stability in a society. Overall, focusing on the stable culture of an organisation impacts corporate sustainability and gives a competitive advantage in the market. Since this finding is based on secondary evaluation with a limit to non-updated data or lack of reliability, future study can be conducted by undertaking a primary data collection method, including surveys and interviews. 
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